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IpeauciioBue

YueOHoe mocobue mpeaHa3HA4YeHO Jid CTYACHTOB Oaka-
naBpuata HampasieHus «/luzaitn» npoduneir «I'paduueckuit
mm3aiie» u o «/luzaiin  cpeas». Ilocobue cooTBeTCTBYET
nporpaMMHBIM  TpeOoBanmsiM ~ DenepanbHOro  rocynap-
CTBEHHOT'O 00pa30BaTENBHOTO CTaHIAPTA.

AKTyaJabHOCTh CO3/IaHUS JAHHOTO MOCOOHMs 00ycClOBJIEHA
TeM, 4TO Juis OakalaBpoB JAu3aiiHa HE CYIIECTBYET Y3KOcIie-
LMATU3UPOBAHHBIX YUEOHBIX U3/1aHUMN 110 aHIVIMHCKOMY SI3BIKY,
MIOCBSIIICHHBIX YKA3aHHBIM BBIIIE MPOPUISIM.

[enpro yuebnoro nmocodus «English for Design Studentsy»
sBisgeTcs o0ydueHue mpoheccuoHaTbHOMY WHOCTPAHHOMY SI3bI-
Ky cTyaeHToB OakanaBpuata MHctutyTa Mckycers u Jluzaiina.
[Tocobue mpeaHa3zHaueHO 11 OOYUYEHHUS UTEHUIO U MEPEBOAY
npoeCCHOHANBHBIX TEKCTOB, a TaKkKe JUIsS OBJAaJCHUS
CHeUaIn3upOBaHHOMN JIEKCUKOH u 3aKpEIICHUS
rpaMMaTHYeCKHX SBICHHUN, N3y4eHHBIX B Kypce «General Eng-
lishy.

JlaHHOE M3IaHWEe UMEET CBOCH IEebI0 (DOPMHpPOBAHHE Ta-
KHX KOMIETEeHIIM, KaKk CIIOCOOHOCTh K 000OIIEHUIO, aHAIU3Y,
BOCHPUATHIO HMH(OpPMALUU, CHOCOOHOCTH JIOTUYECKU BEPHO,
apryMEHTHPOBAaHO U SICHO CTPOUTh YCTHYIO U NHCbMEHHYIO
peub, CIIOCOOHOCTh a/IeKBaTHO MEPEBOJIUTh ayTEHTUYHBIE TEK-
CTBI C aHIJIMICKOTO s13bIKa HA PYCCKHI SI3bIK.

[Tocobue cocrout m3 aByx uwacreil: «Graphic design» u
«Interior Design». IlepBasi 4YacTh O0XBaTbIBa€T BOIMPOCHI,
CBSI3aHHBIC C UCTOpHEH rpaduueckoro nu3aifHa, TEPMHHOJIOTHU-
ed, BUIAMHU JEATEILHOCTH TpadHUuecKuxX U3alHEPOB, WX
npodeccuoHaIbHBIM 00yueHHeM, pa3padOTKOMl JIOTOTUIIOB M
YIAKOBOK, THUMAMHM peKiIamMbl M T.1. B panHOM paszpene
Npe/UIaraloTcss TEPMHUHBI M BBIpOKEHHs, HanOojee yIoT-
pebmsiembie B chepe rpaduueckoro ausaiina. [lostomy 3aech
peKoMeHayeTcsl o0paTuTh 0co0O€ BHHUMAaHWE Ha OBIAJICHHE
JIEKCUKOM, HEe 3a0bIBasi O MPOM3HOIIEHUWU CJIOB. [ pammarnde-

CKME YIpPaXHEHUS [AaHHOH YacTH BKJIIOYAIOT B OCHOBHOM
3aJJaHMs Ha 3aKPETUICHUE BUIOBPEMEHHBIX ()OpPM II1aroJa.

Bropasi wacTp cBsi3aHa HEMOCPEICTBEHHO C TU3AHOM
WHTEpbepa MOMEIIEHUN. 371eCh MPEICTaBICHbI TEKCThI 00 3Iie-
MEHTax W MPHUHIMNAX Iu3aiiHa, 0 moadope MeOesH, COBpeMeH-
HBIX CTHJISIX JeKopupoBaHusi. Ha nmaHHOM 3Tame ciemyer oopa-
TUTh 0CO0OC BHUMaHHEC Ha OOyYCHHE IEpPEBOJIY TEKCTOB, a
TaK)X€ Ha Pa3BUTHEC KOMMYHUKATHBHBIX KOMIICTCHIIMH B JIaH-
HOM 006sacTu.

Kaxnplii U3 pa3aenoB mocoOusi MOCTPOEH TaKUM 00pa3oM,
9TOOBI TPOIIECC OBJIAZICHUS MAaTEPUAIIOM OBUI JOCTYIIHBIM U B
TO XK€ BpeMsl MaKCHMMalbHO 3(QQeKTHBHbIM. B Hauane ypoka
MpeJUIaraeTcsi 03HAaKOMUTHCSI ¢ HOBBIMHU JICKCHUECKUMH €IHHU-
aMH paszena, oTpaboTarh UX npousHouieHue. [lanee cryaeH-
TaM TPEIIOKEHBI TEKCT U TPEHUPOBOYHBIE yIIPaKHEHHs Ha 3a-
KpeIUieHHe JICKCMKM H TpaMMaTHKH TeKcTa. B KauecTBe
JOTIOTHUTEIBHOTO MaTepHaia MpeIoKEeHbl Pa3sHOOOpa3HbIe
3amaHus s paboTel B MHTEpHETe (CXEeMBbl, WILUTFOCTPAIINH,
oOpasmpl  3cce ©  T.JA.), KOTOpBIE 3aBEpIIAIOT TMPOIECC
3aKpEIUICHUS MMOJyUYEHHBIX 3HAHUH U CTUMYJUPYIOT UHTEPEC K
TIpPEIMETY.

[TocoOue MoXkeT ObITh HCIOJIB30BAHO HA MPAKTHYCCKHX
3aHATUSAX U B TPOIECCE CAMOCTOSITENIbHOW PabOTHI CTY/ICHTOB,
B y4eOHO-HCCIIeIOBATEIbCKONH PabOTe MaruCTPaHTOB, & TAKXKE
BO BpeMs NEPEBOIYECKON MPAKTUKU CTYACHTOB, MOJTYyYaAIOIINX
JOTIOJTHUTEIBHY0  KBATU(UKAIMIO 1O  HAIMPABICHHIO
«IlepeBoauuk B cepe npodeccuoHanbHOM KOMMYHUKAITUI.

ABTOp-cOCTaBHUTEIb



GRAPHIC DESIGN
LESSON 1

How the Past Influences the Present

The history of graphic design can serve as an excellent
source of inspiration, especially if you study how art and tech-
nological developments influenced certain designers. While the
entire history of graphic design is way too long, here are some
interesting details to note.

Advertising existed in ancient times. Egyptians wrote sales
messages and designed wall posters on papyrus, while politi-
cians in Pompeii and ancient Arabia created campaign displays.

The lines between graphic design, advertising, and fine art
often blurred together until the mid-1800s. At that time, Henry
Cole explained the importance of graphic design to his gov-
ernment (in Great Britain) in the Journal of Design and Manu-
factures. Cole went on to become influential in the growth of
design education.

You can see an incredibly successful example of a logo as
far back as 1885, when Frank Mason Robinson created the
classic Coca Cola logotype. Yet the actual term “graphic de-
sign” didn’t appear until 1922, when it was coined by the type
designer, illustrator, and book designer William Addison
Dwiggins.

Throughout the 20th century, new styles and technologies
emerged rapidly, each one exerting some influence on graphic
design. For instance, the Bauhaus movement embraced mass
production and the new machine culture after World War I; af-
ter World War II photography began replacing illustrations in
most graphic design, and post-modernism brought new materi-
als, bright colours, and humour to design. And of course with
computers came the digital revolution.

Hopefully you’ll look further into some of these design
movements. After all, who says Art Nouveau can’t be used in a

digital format, and computer fonts can certainly recreate ancient
calligraphy. Perhaps graphic designs of the past can help en-
hance your own work in original ways today.

Active vocabulary of the lesson
Verbs: serve, influence, note, exist, create, blur, explain, go on,
appear, coin, emerge, exert, embrace, replace, bring, recreate,
enhance.
Nouns: source, inspiration, development, papyrus, campaign,
advertising, importance, manufacture, growth, logotype, influ-
ence, instance, illustrations, humour, movements, fonts, callig-
raphy.
Adjectives: excellent, technological, certain, entire, ancient,
influential, successful, classic, actual, digital, original.
Adverbs: especially, rapidly, incredibly, hopefully.

Lexical exercises

1. Make up expressions with the given new words.
Model: excellent calligraphy, successful campaign etc.

2. Find in the text word combinations beginning with:
excellent ..., technological ..., entire ..., interesting ..., ancient
..., fine ..., successful ..., classic ..., actual ..., new ...., mass
..., bright ..., digital ... .

3. Word-building

Verb Noun Adjective Adverb

SE€rve

influence

successful

rapid

use




4. Try to give

a) synonyms to the following words: incredibly, serve, mes-
sages, influence, designer, movement, ancient, of course, the
past, example.

b) antonyms to the following words: excellent, long, interesting,
ancient, emerge, rapidly, new, bright, original.

5. Find in the dictionary interesting phrases with the words:
coin, campaign, way, art, logo, culture, production, colour.

6. Name in one word:

a) an act of moving or being moved =

b) an identifying symbol used as a trademark =

¢) any stimulus to creative though or acting =

d) the art of decorative handwriting =

e) the act of taking pictures by means of a camera and film sen-
sitive to light =

Grammar exercises

1. Identify the following verb forms:

study, influenced, wrote, designed, went on, can see, was
coined, exerting, began, embraced, began, brought, came, will
look, says, can be used, can recreate.

2. Make the following sentences negative:

1. Henry Cole explained the importance of graphic design to
his government (in Great Britain).

2. Graphic designs of the past can help enhance your own work
in original ways today.

3. New styles and technologies emerged rapidly.

4. Post-modernism brought new materials, bright colours, and
humour to design.

5. Frank Mason Robinson created the classic Coca Cola logo-
type.

6. The Bauhaus movement embraced mass production and the
new machine culture.

3. Make up questions.

1. graphic today design of the past help enhance can your own
work in original ways?

2. created the classic Coca who Cola logotype?

3. times advertising exist in did ancient?

4. inspiration can the history of graphic serve as an excellent
design an source of?

5. Egyptians where did write sales messages?

6. Henry where to his explain did Cole the importance of
graphic design to his government?

4. Give the forms of irregular verbs:
write, go, see, begin, bring, come, say.

5. Do a grammar test.

1. Art and technological developments (to influence) certain
designers.

2. Politicians in Pompeii and ancient Arabia (to create) cam-
paign displays.

3. The entire history of graphic design (to be) way too long.

4. Photography (to begin) replacing illustrations in most
graphic design.

5. Cole (to go on) to become influential in the growth of design
education.

6. The actual term “graphic design” (not to appear) until 1922.
7. And of course with computers (to come) the digital revolu-
tion.

8. Art Nouveau (can be used not) in a digital format.



9. Art and technological developments (to influence) certain
designers.
10. Computer fonts certainly (to recreate) ancient calligraphy.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. When did the term “graphic design” appear?

2. When did Frank Mason Robinson create the classic Coca
Cola logotype?

3. When did new styles and technologies emerge rapidly?

4. When did the digital revolution come?

5. Did advertising exist in ancient times?

6. When did photography begin replacing illustrations in
graphic design?

7. What did post-modernism bring to design?

3. True or false:

1. And of course with computers came the era of artificial intel-
ligence.

2. Doctor Pemberton created the classic Coca Cola logotype.

3. Advertising existed in ancient times.

4. The term “graphic design” was coined by the type designer,
illustrator, and book designer William Addison Dwiggins.

5. Egyptians designed wall posters on papyrus.

4. Work in pairs and discuss the following topics:
1. Bauhaus movement.

2. The history of Art Nouveau.

3. Advertising in ancient times.
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5. Write a letter to your friend about the problem discussed
in the text.

o

% Internet resources for independent work:
http://www.designbook.com.ua/Arxutektura/Monografuu-
Sbornuku-rabot/Bauhaus-Temporis-collection.5314.html
http://www.cs.umb.edu/~alilley/bauhaus.html
http://www.wsws.org/articles/1999/nov1999/bau-n23.shtml
http://en.wikipedia.org/wiki/Art Nouveau

LESSON 2

Graphic designers

Graphic design is versatile. It may embrace a multitude of
diverse design-related industries. However, on the whole de-
sign encompasses services provided by professional artists, de-
signers and image makers. We think graphic design is not just a
beautiful visual representation, but a science in its own right,
with its own philosophy and history. It marries painter’s art and
analyst’s precision. After all, any graphic design, operating
non-verbal and visual symbols, may exert great influence on
the audience.

Graphic designers - or graphic artists - plan, analyze, and
create visual solutions to communications problems. They find
the most effective way to get messages across in print and elec-
tronic media using colour, type, illustration, photography, ani-
mation, and various print and layout techniques. Graphic de-
signers develop the overall layout and production design of
magazines, newspapers, journals, corporate reports, and other
publications. They also produce promotional displays, packag-
ing, and marketing brochures for products and services, design
distinctive logos for products and businesses, and develop signs
and signage systems -called environmental graphics - for busi-

11



ness and government. An increasing number of graphic design-
ers also develop material for Internet Web pages, interactive
media, and multimedia projects. Graphic designers also may
produce the credits that appear before and after television pro-
grams and movies.

The first step in developing a new design is to determine
the needs of the client, the message the design should portray,
and its appeal to customers or users. Graphic designers consider
cognitive, cultural, physical, and social factors in planning and
executing designs for the target audience. Designers gather
relevant information by meeting with clients, creative or art di-
rectors, and by performing their own research. Identifying the
needs of consumers is becoming increasingly important for
graphic designers as they continue to develop corporate com-
munication strategies in addition to creating designs and lay-
outs.

Graphic designers prepare sketches or layouts - by hand or
with the aid of a computer - to illustrate their vision for the de-
sign. They select colours, sound, artwork, photography, anima-
tion, style of type, and other visual elements for the design. De-
signers also select the size and arrangement of the different
elements on the page or screen. They may create graphs and
charts from data for use in publications, and they often consult
with copywriters on any text that accompanies the design. De-
signers then present the completed design to their clients or art
or creative director for approval. In printing and publishing
firms, graphic designers also may assist the printers by select-
ing the type of paper and ink for the publication and reviewing
the mock-up design for errors before final publication.

Graphic designers use specialized computer software pack-
ages to help them create layouts and design elements and to
program animated graphics.

Graphic designers sometimes supervise assistants who fol-
low instructions to complete parts of the design process. De-

12

signers who run their own businesses also may devote a con-
siderable time to developing new business contacts, choosing
equipment, and performing administrative tasks, such as re-
viewing catalogues and ordering samples. The need for up-to-
date computer and communications equipment is an ongoing
consideration for graphic designers.

Active vocabulary of the lesson
Verbs: plan, analyze, create, develop, produce, determine, por-
tray, consider, execute, gather, perform, identify, continue, pre-
pare, illustrate, select, consult, specialize in, accompany, pre-
sent, complete, assist, review, supervise, follow, devote, order.
Nouns: solution, layout, report, display, packaging, brochure,
service, logo, businesses, sign, signage, page, media, needs,
customer, target, audience, research, strategy, sketch, size, ar-
rangement, charts, data, copywriter, approval, ink, error, soft-
ware, equipment, sample.
Adjectives: visual, effective, various, promotional, distinctive,
environmental, graphic, cognitive, cultural, physical, social,
relevant, corporate, different, creative, considerable.

Lexical exercises
1. Make up expressions with the given new words.

Model: to illustrate the page, to develop a new technique etc.

2. Word-building

Verb Noun Adjective Adverb
create
packaging
promotional
arrangement
considerable
13



3. Find in the text word combinations beginning with:

visual ..., effective ..., electronic ..., various ..., graphic ...,
promotional ..., marketing ..., distinctive ..., interactive ...,
multimedia ..., cognitive ..., relevant ..., creative ..., different

..., completed ..., specialized ..., considerable ... .

4. Try to give:

a) synonyms to the following words: to produce, to determine,
to consider, to gather, to perform, to identify, to continue, to
develop, to prepare, to consult, to present, to assist, to review,
to supervise, to complete, to devote;

b) antonyms to the following words: effective, increasing, new,
relevant, important, different, completed, considerable.

5. Find in the dictionary interesting phrases with the words:
size, equipment, business, error, arrangement, sound, artwork,
target, strategy, way, layout, approval, research.

6. Name in one word:

a) the act of agreeing that smth is good =

b) a piece of information, spoken or written, passed from one
person to another =

¢) an identifying symbol used as a trademark =

d) a large business organization =

e) one who buys and uses goods and services =

f) the exclusive right to reproduce, publish, and sell an original
work, or any part of t, for a certain number of years =

g) a person using the services of a lawyer, architect, or other
professional person =

h) relating to the arts of representation, decorating,, and print-
ing on a flat surfaces =

14

Grammar exercises

1. Identify the following verb forms:
analyze, may assist, identifying, to get, is, should portray, is
becoming.

2. Make the following sentences negative:

1. Graphic designers use specialized computer software pack-
ages.

2. They find the most effective way to get messages.

3. The first step in developing a new design is to determine the
needs of the client.

4. They may create graphs and charts from data for use in pub-
lications.

5. Identifying the needs of consumers is becoming increasingly
important for graphic designers.

6. Graphic designers also may produce the credits that appear
before and after television programs and movies.

. Make up questions.

. Do develop and what graphic produce designers?

. Gather do relevant how information designers?

. Designers a what to time do devote considerable?

. Graphic why use computer designers do packages software?
. The design who designers do the present completed?

. Sketches do how graphic or prepare designers layouts?

AN DN BN W — W

4. Give the forms of irregular verbs:
find, meet, become, run, choose, get.

5. Do a grammar test.

1. A graphic designer (create) visual solutions to communica-
tions problems.

15



2. Sorry, but a designer (review) catalogues and (order) sam-
ples now.

3. An increasing number of graphic designers also (to be) in-
volved in developing material for Internet Web pages, interac-
tive media, and multimedia projects.

4. Graphic designers (take) into consideration cognitive, cul-
tural, physical, and social factors in planning and executing
designs for the target audience.

5. Identifying the needs of clients (become) increasingly impor-
tant for graphic designers at present.

6. Graphic designers (use) a computer to illustrate their vision
for the design.

7. Designers also may (devote) a considerable time to develop-
ing new business contacts, choosing equipment, and perform-
ing administrative tasks.

8. The need for up-to-date computer and communications
equipment (to be) necessary for graphic designers.

9. They may (create) graphs and charts from data for use in
publications.

10. Designers also (select) the size and arrangement of the dif-
ferent elements on the page or screen.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What is the first step in developing a new design?

2. What do graphic designers produce?

3. What factors do graphic designers consider?

4. How do designers gather relevant information?

5. How do graphic designers prepare sketches or layouts?

16

6. Who do they present the completed design to?
7. Why do graphic designers use specialized computer software
packages?

3. True or false:

1. Graphic designers sometimes supervise 1* year students who
follow instructions to complete parts of the design process.

2. Graphic designers prepare sketches by hand only to illustrate
their vision for the design.

3. Graphic designers use specialized computer software pack-
ages to help them create layouts and design elements and to
program animated graphics.

4. Designers then present the completed design to the construc-
tor for approval.

5. They select colours, sound, artwork, photography, animation,
style of type, and other visual elements for the design.

4. Fill in the gaps:

1. They find the most effective ... to get messages across in
print and electronic media.

2. They also produce promotional ..., packaging, and market-
ing brochures for products and services.

3. The need for ... computer and communications ... is an on-
going consideration for graphic designers.

4. Graphic designers also may assist the printers by selecting
the type of paper and ... for the publication.

5. Designers gather relevant information by performing their
own ... .

6. An increasing number of graphic designers develop material
for Internet ... .

5. Work in pairs and discuss the following topics:
1. Various techniques used by graphic designers.

17



2. Specialized computer software packages that help designers
to develop their designs.

3. The most effective ways to solve communications problems
by graphic designers.

6. Write a letter to your friend about the problem discussed
in the text.

g2
ﬂ Internet resources for independent work:

http://www.allgraphicdesign.com/graphicsblog/category/graphi
c-design-resources/
http://www.allgraphicdesign.com/graphicsblog/category/best-
of-logo-design/
http://technorati.com/faves?sub=addfavbtn&add=http://www.al
lgraphicdesign.com/graphicsblog
http://en.wikipedia.org/wiki/Graphical
http://images.yandex.ru/yandsearch?text=graphic%?20design&st
ype=image

LESSON 3

Work environment and professional training

Working conditions and places of employment vary.
Graphic designers employed by large advertising, publishing,
or design firms generally work regular hours in well-lighted
and comfortable settings. Designers in smaller design consult-
ing firms and those who freelance generally work on a contract,
or job, basis. They frequently adjust their workday to suit their
clients' schedules and deadlines. Consultants and self-employed
designers tend to work longer hours and in smaller, more con-
gested, environments.

18

Designers may work in their own offices or studios or in
clients' offices. Designers who are paid by the assignment are
under pressure to please existing clients and to find new ones to
maintain a steady income. All designers sometimes face frus-
tration when their designs are rejected or when their work is not
as creative as they wish. Graphic designers may work evenings
or weekends to meet production schedules, especially in the
printing and publishing industries where deadlines are shorter
and more frequent.

Graphic designers must be familiar with computer graph-
ics and design software. A bachelor's degree in graphic design
is usually required. Creativity, communication, and problem-
solving skills are important, as are a familiarity with computer
graphics and design software.

Jobseekers are expected to face keen competition; indi-
viduals with Web site design and animation experience will
have the best opportunities.

Graphic designers must keep up with new and updated
computer graphics and design software, either on their own or
through formal software training programs.

Graphic designers must be creative and able to communi-
cate their ideas visually, verbally, and in writing. They also
must have an eye for details. Designers show employers these
traits by putting together a portfolio - a collection of examples
of a person's best work. A good portfolio often is the deciding
factor in getting a job.

Because consumer tastes can change fairly quickly, de-
signers also need to be well read, open to new ideas and influ-
ences, and quick to react to changing trends. The abilities to
work independently and under pressure are equally important
traits. People in this field need self-discipline to start projects
on their own, to budget their time, and to meet deadlines and
production schedules.

19



Beginning graphic designers usually need 1 to 3 years of
working experience before they can advance to higher posi-
tions. Experienced graphic designers in large firms may ad-
vance to chief designer, art or creative director, or other super-
visory positions. Some experienced designers open their own
firms or choose to specialize in one area of graphic design.
Most graphic designers work in specialized design services;
advertising and related services; printing and related support
activities; or newspaper, periodical, book, and directory pub-
lishers. A small number of designers produced computer graph-
ics for computer systems design firms. Some designers do free-
lance work - full time or part time - in addition to holding a
salaried job in design or in another occupations. Graphic de-
signers with Web site design and animation experience will es-
pecially be needed as demand increases for design projects for
interactive media - Web sites, mobile phones, and other tech-
nology. Demand for graphic designers also will increase as ad-
vertising firms create print and Web marketing and promotional
materials for a growing number of products and services.
Growth in Internet advertising, in particular, is expected to in-
crease the number of designers. However, growth may be tem-
pered by reduced demand in the print publishing, where many
graphic designers are employed.

Active vocabulary of the lesson

Verbs: vary, employ, adjust, suit, tend, pay, please, maintain,
face, reject, wish, meet, be familiar with, require, expect, keep
up with, communicate, show, change, react, budget, advance,
specialize in, produce, hold, increase, temper, reduce.

Nouns: conditions, employment, setting, schedule, deadline,
environment, assignment, pressure, income, frustration, soft-
ware, bachelor, degree, creativity, skills, jobseeker, competi-
tion, experience, opportunity, traits, portfolio, consumer, de-
mand, growth.
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Adjectives: steady, frequent, keen, formal, interactive, mobile,
promotional.

Adverbs: generally, frequently, visually, verbally, fairly, inde-
pendently, equally, especially.

Lexical exercises

1. Make up expressions with the given new words.
Model: to increase income, to change the environment etc.

2. Word-building

Verb Noun Adjective Adverb
vary
production
creative
equally
consumer

3. Find in the text word combinations beginning with:

working ..., advertising ..., consulting ..., congested ..., exist-
ing ..., printing ..., computer ..., problem-solving ..., keen ...,
updated ..., deciding ..., changing ..., experienced ..., growing

4. Try to give:

a) synonyms to the following words: employment, firm, to suit,
deadline, assignment, client, to reject, software, a portfolio,
field, trend, pressure, expect, own, keen.

b) antonyms to the following words.: regular, well-lighted, com-
fortable, quick, increase, reduce, employ, together, congested,
important.
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5. Name in one word:

a) the business of making known to people what is for sale or
for rent, what is needed by someone =

b) a time or date by which something must be done =

c) the programs, data, routines, etc. for a digital computer =

d) a case for carrying important papers, drawings, etc =

e) to make smaller in number, price, degree etc =

f) having the stated knowledge, skill or experience =

g) a general direction, tendency =

h) a legal written agreement =

Grammar exercises

1. Identify the following verb forms:

vary, employed by, work, adjust, may work, are paid, are re-
jected, to meet, is required, are expected, will have, must keep
up with, can change, produced, do, will be needed, will in-
crease, may be tempered, are employed.

2. Make the following sentences negative:

1. They also must have an eye for details.

2. Jobseekers are expected to face keen competition.

3. A small number of designers produced computer graphics for
computer systems design firms.

4. Demand for graphic designers also will increase as advertis-
ing firms create print and Web marketing and promotional ma-
terials for a growing number of products and services.

5. Graphic designers must be familiar with computer graphics
and design software.

6. Working conditions and places of employment vary.

3. Make up questions.

1. quickly consumer tastes can change fairly?
2. their some do experienced designers open own firms?
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3. experienced designers in large firms may graphic advance to
chief designer?

4. competition jobseekers are expected to face keen?

5. deciding a good portfolio often is the factor in getting a job.
6. problem-solving creativity, communication, and skills are
important?

4. Give the forms of irregular verbs:
pay, find, meet, have, put, choose, hold, grow.

5. Do a grammar test.

1. Working conditions and places of employment (vary; will be
varied; are varied).

2. A small number of designers (produced; were produced; are
being produced).

3. The abilities to work independently and under pressure (are;
is; had) equally important traits.

4. They also must (have, had; has) an eye for details.

5. People in this field (need; are needed; needs) self-discipline
to start projects on their own.

6. Most graphic designers (is working, work, had work) in spe-
cialized design services.

7. Demand for graphic designers also (increased; will increase;
are increased) in the future.

8. Graphic designers must (keep up, are kept; will keep) with
new and updated computer graphics and design software.

9. Growth in Internet advertising, in particular, (expects, is ex-
pected; are expected) to increase the number of designers.

10. A small number of designers (produce; produced; is pro-
duced) computer graphics for computer systems design firms.
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Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. Who can graphic designers be employed by?

2. Why do all designers face frustration?

3. What must graphic designers be familiar with?

4. What do designers show to employers?

5. Why do designers need to be well-read, open to new ideas
and influences?

6. Why will graphic designers with Web site design and anima-
tion be especially needed?

7. What skills are important for designers?

3. True or false:

1. Beginning graphic designers usually need 3 to 5 years of
working experience before they can advance to higher posi-
tions.

2. Most graphic designers work in shopping malls and super-
markets.

3. Graphic designers may work evenings or weekends to meet
production schedules, especially in the printing and publishing
industries where deadlines are shorter and more frequent.

4. Demand increases for design projects for interactive media -
Web sites, mobile phones, and other technology.

5. Some designers do freelance work - full time or part time.

4. Fill in the gaps:

1. Graphic designers generally work regular hours in well-
lighted and comfortable ... .
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2. ... graphic designers in large firms may advance to chief de-
signer, art or creative director, or other supervisory positions.

3. Graphic designers must be creative and able to communicate
their ideas visually, ... , and in writing.

4. The abilities to work ... and under pressure are equally im-
portant traits.

5. All designers sometimes face frustration when their designs
are rejected or when their work is not as ... as they wish.

5. Work in pairs and discuss the following topics:
1. Skills that are important for designers.

2. The areas of graphic design to specialize in.

3. Computer graphics and design software.

6. Write a letter to your friend about the problem discussed
in the text.

é%
ﬂ Internet resources for independent work:

http://en.wikipedia.org/wiki/Computer graphics
http://en.academic.ru/dic.nsf/enwiki/21675

LESSON 4

Printings
Printings comprise an essential part of the company corpo-
rate image. Designers use only state-of-the art technologies and
consider all internal and external factors in order to reach the
effect clients are aspiring to in their concept implementation.
Promotional leaflets are one of the most popular and ef-
fective methods to advertise the products to customers.
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Booklets. Combining all cost-effective advantages and
high information value, booklets are one of the most efficient
and wide-used types of advertising printings. Graphic designers
create booklets that combine clear informational content with
beautiful layout and design.

Prospects, menus and catalogues Well-designed multi il-
lustration prospect, menu or catalogue will work for the com-
pany image for a very long time, making it stand out among
other peers and attracting new clients. Designers can create
colourful printings that exceed all client’s expectations.

Posters and show bills. Hundreds or even thousands of
people can see them, that is why investments in design and de-
velopment of posters and show bills are so profitable. Graphic
designers create high quality products that will help you be-
come popular.

Calendars are the most popular type of advertising print-
ings. There is no better practical business gift than a calendar.
Designers can create a calendar with a company logo, which
clients and partners will remember for a long time.

Invitation and greeting cards. Designers create cards that
will satisfy all your needs.

Book and magazine layouts Qualitative print and infor-
mative texts are not enough for the modern reader. Creative de-
sign, illustrations and pictures are also important for the con-
sumer, they to attract a huge audience of readers.

Covers for books, magazines, audio and video. Cover
must attract consumer’s attention and have an informative con-
tent. Designers help to make the products attractive for clients.

Diplomas, certificates and muniments. Your clients are
aware that diplomas, certificates and muniments suggest quali-
tative competitive abilities of any company or enterprise.

Folders, blanks, envelopes. High quality printing products
with your logo deliver a corresponding image for you. They
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will attract numerous clients, who will recognize your company
at one glance at a folder, blank or envelope.

Business cards are a necessary attribute for a business per-
son. Creative and unique design for your business card is the
best solution to differentiate your company.

Active vocabulary of the lesson
Verbs: comprise, consider, reach, advertise, aspire, combine,
stand out, attract, exceed, satisfy, to be aware, suggest, deliver,
recognize, differentiate.
Nouns: printings, implementation, customer, content, layout,
peer, expectations, investments, gift, enterprise, solution.
Adjectives: essential, internal, external, efficient, clear, profit-
able, qualitative, huge, competitive.

Lexical exercises

1. Make up expressions with the given new words.
Model: to satisfy expectations, a profitable enterprise etc.

2.Word-building

Verb Noun Adjective Adverb
satisfy
expectation
profitable
competitive
investments
3. Try to give

a) synonyms to the following words: comprise, corporate image,
to reach, concept, value, to attract, to show, type, to satisfy
one’s needs, huge, clients, numerous, unique, business person.
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b) antonyms to the following words.: internal, popular, effective,
well-designed, profitable, modern, huge, attractive, high, neces-

sary.

4. Name in one word:

a) a small sheet of printed matter =

b) the paper wrapper of a letter =

c¢) something that protects by covering =

d) to consist of =

e) a sheet of folder showing a list of the days and months of the
year =

f) an official paper showing that a person has successfully
completed a course of study =

g) using money to buy shares, property, or other things that will
increase in value to make more money =

h) a large notice with pictures, posted in a public place =

Grammar exercises

1. Identify the following verb forms:
use, are aspiring, combine, will work, making, can create, will
remember, must attract, to differentiate.

2. Make the following sentences negative:

1. Pictures attract a huge audience of readers.

2. Designers consider all internal and external factors.

3. Clients will recognize your company at one glance at a
folder, blank or envelope.

4. Cover must attract consumer’s attention and have an infor-
mative content.

5. Designers can create colourful printings that exceed all cli-
ent’s expectations.

6. Promotional leaflets are one of the most popular and effec-
tive methods to advertise the products to customers.
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3. Make up questions.

1. Why factors designers consider internal do and external?

2. Why investments in design of poster and show bills so prof-
itable are?

3. What the most type is of advertising printings popular?

4. What magazines the role of a is cover for books and?

5. What a company is the best solution to differentiate?

4. Give the forms of irregular verbs:
to be, to make, to stand, to see, show, to become, to make.

5. Do a grammar test.

1. They will attract numerous clients, who (recognized; will
recognize; are recognized) your company at one glance at a
folder, blank or envelope.

2. Your clients are aware that diplomas, certificates and muni-
ments (suggest; have suggested, are suggested) qualitative
competitive abilities of any company or enterprise.

3. High quality printing products with your logo (are deliver-
ing; were delivered; deliver) a corresponding image for you.

4. Graphic designers (create; has created; creates) high quality
products that will help you become popular.

5. Printings (comprises, will comprise; comprise) an essential
part of the company corporate image.

6. Booklets (be; is; are) one of the most efficient and wide-
used types of advertising printings.

7. Hundreds or even thousands of people can (saw, fo see; see)
posters and show bills.

8. Designers (creates, create; are creating) a calendar with a
company logo.

9. Diplomas, certificates and muniments (suggest, will be sug-
gesting; had suggested) qualitative competitive abilities of any
company or enterprise.
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10. Catalogue (will work, works, are working) for the company
image for a very long time, making it stand out among other
peers.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise
the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for com-
panies?

6. What technologies do graphic designers use to satisfy their
clients?

3. True or false:

1. Low quality printing products with your logo deliver a corre-
sponding image for you.

2. Designers create portfolio that will satisfy all your needs.

3. Designers can create cars with a company logo, which clients
and partners will remember for a long time.

4. Qualitative print and informative texts are enough for the
modern reader.

5. Combining all cost-effective advantages and high informa-
tion value, booklets are one of the most efficient and wide-used
types of advertising printings.
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4. Work in pairs and discuss the following topics:
1. The role of printings in modern life.

2. The most popular types of advertising printings.
3. Promotional leaflets created by graphic designers.

5. Write a letter to your friend about the problem discussed
in the text.

%
ﬂ Internet resources for independent work:

http://www.cnc.by/en/services/printing
http://en.wikipedia.org/wiki/Greeting_card
http://en.wikipedia.org/wiki/Business_card
http://en.wikipedia.org/wiki/Calendar
http://en.wikipedia.org/wiki/Blueprint
http://www.thefreedictionary.com/printings

LESSON §

Working as a Book Designer

Working in book design can mean several things. For
some, it may be creating elaborate book covers and jacket de-
signs from scratch. For others, it may mean hours of detailed-
oriented layout work. Designing a book cover means first un-
derstanding the nature of the book, and then the audience, and
in today’s market, creating something that sells. This work may
be done as a freelancer or in-house for a book publisher. When
working in book design one can expect to:
Design covers; Design book jackets; Work in page layout;
Learn the rules of typography; Work with deadlines.

Depending on the project, book design and layout can
call for all types of graphic design software. Covers that incor-
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porate photography will most likely be brought into Photoshop
at some point. Others that need original artwork and clever ty-
pography will likely be done in a program like Illustrator. For
layout of full books, In Design and Quark are used throughout
the industry. Book designers must pay close attention to the le-
gal issues to protect their work. A fair contract will enable the
designer to make additional money for a second printing or pa-
perback printing that goes beyond the original run of a book.
This allows the designer to share in the success of the product
and not give unlimited use of the design. Designers should also
look to get their credit on books they design, which will help to
promote their business.
Designing Album Cover Art

Many designers who work on album cover art work on a
freelance basis and are hired on a per-project basis. If you want
to work as a freelance designer, you may find you have to start
out designing a few album covers for free to build up a portfo-
lio of work. Once you get started, if people are pleased with
what you're producing, then you will likely find that most of
your work comes to you through referrals. Not all designers are
freelancers, however, and some record labels have graphic de-
signers on staff to handle these responsibilities in-house. Edu-
cation in graphic design is the usual path into designing album
cover art.
You need familiarity with graphic design software programs
and the basics of design. You'll also need to learn how to com-
municate properly with printers about colours, paper, and other
facets of your final design so that the printing comes out as eve-
ryone envisioned it. Obviously, you need some creative ability
and familiarity with music is a must - most genres have a typi-
cal "feel" for the find of cover art they use, and you should be
able to listen to music and come up with a design that compli-
ments it. Unlike some other jobs in music, pay for designers
doesn't change depending on how many copies an album sells.
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That can be a good thing AND a bad thing. Unless you are a
designer on staff at a label, you will be working on a per-
campaign basis, charging one flat fee for your work. As you get
started, you will likely have to do a few jobs for free to get a
foot in the door. The exact pay varies wildly depending on the
kinds of labels and artist you work with, and as you work,
you'll get a feel for the going rate in your sphere. You can
charge different rates depending on the amount of work in-
volved.
Ilustrations and photo design

Ilustration is irreplaceable to boost promotion and
recognition of your business among clients and partners. Illus-
tration and photo will enhance your company image and re-
spectability.
lllustrations for books, newspapers and magazines. llustration
is wizardry, and designers bring a touch of magic to book,
newspaper and magazine pages.
Cards are the right way to congratulate colleagues, clients or
partners, and to remind of your company. A colourful bright
card in an original envelope with an exclusive design and ele-
ments of your corporate style will leave an unforgettable im-
pression about your company.
Comics often feature different fairy tale characters, sometimes
such characters are even represented allegorically. A graphic
designer is ready to create for you characters you need and to
represent them graphically in any file format.
Caricatures. When developing a creative concept for advertis-
ing campaign, it is often necessary to introduce a character,
who will serve as a basis for all ad strategy. Sometimes such
characters are presented as pictures or interactive caricatures.
Designers can create impressive caricatures of any individuals
or characters you require.
Photo design. A high quality picture is the main way to influ-
ence your visitors and potential clients. You can use hundreds
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of words to describe and list all the advantages, but visual look
of the thing, interior or architectural object is the decisive ar-
gument that can help a customer to make the final decision —
and consider your company. Designers will help you improve
the picture by means of creating a unique presentation of your
product via photo.

Active vocabulary of the lesson
Verbs: mean, expect, depend on, call for, incorporate, pay at-
tention to, protect, enable, allow, share in, promote, hire, com-
municate, envision, boost, enhance, congratulate, feature, serve,
require.
Nouns: cover, jacket, scratch, audience, freelancer, publisher,
deadline, issues, responsibility, facet, amount, recognition, re-
spectability, wizardry, envelope, caricatures.
Adjectives: elaborate, legal, fair, additional, unlimited, irre-
placeable, exclusive, unforgettable, potential, decisive, unique.
Adverbs: likely, properly, obviously, wildly, allegorically,
graphically.

Lexical exercises
1. Make up expressions with the given new words.

Model: to hire a freelancer, to pay attention to issues etc.

2. Word-building

3. Find in the text word combinations beginning with:
creative ..., advertising ..., original ..., different ..., impressive
..., additional ..., colourful ..., bright ..., interactive ..., archi-
tectural ..., unique ..., exclusive ... .

4. Match the word and its definition:

1 | audience A | to contribute to the growth or pros-
perity of something

2 | typography B | a picture, a diagram, etc., esp. in a
book

3 | promote C | all the people listening to or watch-

ing a performance, speech, radio
program, TV show

4 | comics D | the art or process of printing with
type
5 | illustration E | a comic book, causing amusement

and laughter

Verb Noun Adjective Adverb
require
responsibility
decisive
obviously
unforgettable
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5. Give the right pairs of antonyms:

software, original, forget, legal, success, unlimited, irreplace-
able, remind, bright, illegal, failure, limited, replaceable, hard-
ware, dark, ordinary.

Grammar exercises

1. Identify the following verb forms:

can mean, means, creating, may be done, incorporate, will be
done, are used, will enable, goes, allows, should look, are hired,
have to start out, are producing, will find, comes, need, envi-
sioned, have, will be working, feature, developing, are pre-
sented.
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2. Make the following sentences negative:

1. You need familiarity with graphic design software programs
and the basics of design.

2. Designers will help you improve the picture by means of
creating a unique presentation of your product via photo.

3. Designers can create impressive caricatures of any individu-
als or characters you require.

4. The exact pay varies wildly depending on the kinds of labels
and artist you work with.

5. Designers bring a touch of magic to book, newspaper and
magazine pages.

6. A colourful bright card will leave an unforgettable impres-
sion about your company.

3. Insert prepositions:

hours ... detailed-oriented layout work; depending ... the pro-
ject; can call ... all types of graphic design software; book de-
signers must pay close attention ... the legal issues; to make
additional money ... a second printing; the success ... the
product; to get their credit ... books they design; work ... a
freelance basis; people are pleased ... what you're producing;
have graphic designers ... staff; you should be able to listen ...
music; to boost promotion and recognition ... your business ...
clients and partners; to remind ... your company; will leave an
unforgettable impression ... your company; improve the picture
... means of creating a unique presentation ... your product via
photo.

4. Give the forms of irregular verbs:

understand, sell, do, bring, pay, make, run, find, come, learn,
get, leave.
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5. Do a grammar test on Modal verbs:

1. Working in book design (can, must, could) mean several
things.

2. It (may, might, could) be creating elaborate book covers and
jacket designs.

3. It (may, can, have to) mean hours of detailed-oriented layout
work.

4. This work (may, can, should) be done as a freelancer.

5. Book design and layout (could, can, might) call for all types
of graphic design software.

6. Book designers (must, can, may) pay close attention to the
legal issues to protect their work.

7. Designers (must, should, can) also look to get their credit on
books they design.

8. You (can, should, may) be able to listen to music.

9. That (must, might, can) be a good thing and a bad thing.

10. Designers (can, could, had to) create impressive caricatures
of any individuals or characters you require.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What is the main way in photo design to influence visitors
and potential clients?

2. What do comics feature?

3. What is the main function of cards?

4. What will enhance the image of a company and its respect-
ability?

5. What can working in book design mean?

6. What programs are used for layout of full books?
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7. What is the usual path in designing album cover art?
8. What is the decisive argument that can help a customer to
make the final decision?

3. Work in pairs and discuss the following topics:

1. Types of graphic design software.

2. Designing a book cover (nature of the book, the audience,
today’s market).

3. The use of illustration and photo to enhance the company’s
image and respectability (cards, calendars, booklets).

4. Write a letter to your friend about the problem discussed
in the text.

%
ﬂ Internet resources for independent work:

http://animationservices.wi.ru/tag/childrens-book-illustrations/
http://en.wikipedia.org/wiki/Page layout
http://en.wikipedia.org/wiki/Photography
http://www.youtube.com/watch?v=ZHQyvDdlpg4
http://video.yandex.ru/search.xml?text=illustrations%20for%20
books&where=all&id=83141299-00

LESSON 6

Form, Shape and Space in graphic design
Shapes are at the root of graphic design. They are figures
and forms that make up logos, illustrations and countless other
elements in all types of designs. Using shapes properly is one
of the keys to successful graphic design. The form, colour, size
and other characteristics for the shapes in a layout can deter-
mine its mood and message. Soft, curved and rounded shapes
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are perceived differently than sharp, angled shapes. The “white
space” or negative space left between shapes will also signifi-
cantly impact a design. Experimentation and altering of shapes
within a design can ultimately lead to the desired result.

Current graphics software has transformed the way graphic
designers can deal with shapes. Adobe Illustrator is the most
useful tool for shape creation and manipulation. Simple shapes
such as circles, squares and triangles can be created with a
click and drag of the mouse. Adjusting lines and curves using
the tools in Illustrator and similar programs can create more
complex shapes, of limitless dimensions. Colours, patterns,
opacity and other characteristics of shapes can easily be altered.
It is important for designers to master the shape tools within
their favourite software, as almost any shape that can be imag-
ined can now be created. Form and shape are areas or masses
which define objects in space. Form and shape imply space;
indeed they cannot exist without space.

There are various ways to categorize form and shape.
Form and shape can be thought of as either two dimensional or
three dimensional. Two dimensional form has width and
height. It can also create the illusion of three dimension objects.
Three dimensional shape has depth as well as width and height.
Form and shape can also be described as either organic or
geometric. Organic forms such as these snow-covered boulders
typically are irregular in outline, and often asymmetrical. Or-
ganic forms are most often thought of as naturally occurring.
Shape is an area enclosed by a line. It visually describes an ob-
ject. It is two-dimensional with height and width. Shapes can be
geometric with straight edges and angels, such as squares, rec-
tangles, or triangles or circles; or they can be organic with ir-
regular and curvilinear lines. Organic shapes are found in na-
ture-seashells, flower petals, insects, animals, people! Form
looks like a three-dimensional shape. The object looks as if it
has height, width and depth. Artists use shading to create the
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illusion of form. The shading indicates depth by creating shad-
ows. Geometric forms are those which correspond to named
regular shapes, such as squares, rectangles, circles, cubes,
spheres, cones, and other regular forms. Architecture is usually
composed of geometric forms. These forms are most often
thought of as constructed or made. However, not all made ob-
jects are geometric; many designed forms have irregular con-
tours. Nor are all naturally occurring objects organic; snow-
flakes and soap bubbles are among many geometric forms
found in nature. There are some other terms commonly used to
describe form and shape in composition; these have to do with
what kind of representations the forms have. If we can recog-
nize every day objects and environments, we refer to the im-
ages as being realistic, or naturalistic. However, if the images
are difficult or impossible to identify in terms of our normal,
daily visual experience, we may refer to the images as abstract.
Our perception of shape and form are affected by several fac-
tors. The position or viewpoint from which we see an object
will emphasize or obscure certain features, and therefore affect
the impression it makes.

The character and source of light also changes the per-
ceived character of the object. Lighting in a photographic por-
trait, for example, can make the subject look older, younger,
dramatic, or rather abstract. Value (the relative lightness or
darkness of a colour) can also define form. Strong contrasts in
value within a composition may define the boundaries of forms.
Gradations of value, or shading, can also create the illusion of
contour and volume. In the same way, hue contrasts and grada-
tions can also define forms. Form may also be defined by
change in texture, even when hue and value remain essentially
consistent. However, most typically, form is defined by a com-
bination of these factors. Forms and shapes can be thought of as
positive or negative. In a two dimensional composition, the ob-
jects constitute the positive forms, while the background is the
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negative space. The effective placement of objects in relation to
the surrounding negative space is essential for success in com-
position. Some artists play with the reversal of positive and
negative space to create complex illusions.

Active vocabulary of the lesson
Verbs: determine, perceive, leave, impact, alter, transform,
deal with, adjust, alter, master, imagine, define, imply, exist,
categorize, indicate, correspond to, recognize, identify, affect,
emphasize.
Nouns: root, shape, layout, mood, software, tool, creation, cir-
cle, square, triangle, curve, dimension, opacity, width, height,
depth, seashell, petal, insect, cube, sphere, cone, snowflakes,
perception, boundaries, contour, volume.
Adjectives: countless, successful, soft, curved, rounded, sharp,
angled, current, useful, complex, limitless, dimensional, asym-
metrical, organic, visual, consistent.
Adverbs: properly, differently, significantly, ultimately, typi-
cally, naturally, visually, commonly, daily, essentially.

Lexical exercises

1. Make up expressions with the given new words.
Model: countless snowflakes, to alter the layout etc.

2. Word-building

Verb Noun Adjective Adverb
perceive
illustration
alter
significantly
visual
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3. Give Russian equivalents of the following word expres-
sions:

Jpyrue XapaKTepUCTUKH, OIPEACIUTh HACTPOECHUE, BOCIIPUHHU-
MaroTcs MO-pa3HOMY, CWJIBHO BJIMATH HA ... , COBPEMECHHbIE
IIPOrpaMMBbl, CaMblii MOJE3HBIH MHCTPYMEHT, CO3JaBaTh OoJiee
CJIO’KHBIE (POPMBI, MOTYT OBITH M3MEHEHBI, HE MOTYT CYLIECT-
BOBaTh 0€3 IPOCTPAHCTBA, CO3[aBaTh WIUIIO3MIO, PA3JINYHBIC
CHOCOOBI, CIOXXKHO HJIEHTH(PULIUPOBATh, BOCHPUATHE (POPMBI,
CO3/1aTh CI0XKHYIO WIUIIO3UIO.

4. Try to give:

a) synonyms to the following words: countless, significantly,
current, manipulation, complex, alter, various, to categorize,
occur, essential, realistic.

b) antonyms to the following words: irregular, asymmetrical,
impossible, difficult, positive, background, effective, normal,
affect.

Grammar exercises

1. Identify the following verb forms:

are, make up, can determine, are perceived, will impact, can
lead to, has transformed, can deal with, can be created, can cre-
ate, can be altered, to master, can be imagined, define, can be
thought, describes, are found, indicates, is composed, see,
changes, is defined, play.

2. Make the following sentences negative:

1. The “white space” or negative space will significantly impact
a design.

2. It visually describes an object.

3. Strong contrasts in value within a composition may define
the boundaries of forms.

4. The shading indicates depth by creating shadows.
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5. Our perception of shape and form are affected by several fac-
tors.

6. Form and shape imply space; indeed they cannot exist with-
out space.

3. Give the forms of irregular verbs:
make, leave, lead, think, have, find.

4. Do a grammar test.

1. They are figures and forms that (will make up, make up; had
make) logos, illustrations and countless other elements in all
types of designs.

2. Architecture (is being composed, is composed; are com-
posed) of geometric forms.

3. The shading (indicating; indicates; was indicated) depth by
creating shadows.

4. Our perception of shape and form (are affected; is affected;
were being affected) by several factors.

5. Artists (use,; are used,; uses) shading to create the illusion of
form.

6. The effective placement of objects in relation to the sur-
rounding negative space (is, are, was) essential for success in
composition.

7. Colours, patterns, opacity and other characteristics of shapes
(will can, can be altered; can alter).

8. The object (looking; were looked; looks) as if it has height,
width and depth.

9. The “white space” left between shapes (will impact;, were
impact; impacted) a design.

10. Form and shape (cannot exist; will exist; existed) without
space.
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Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

. Answer the questions:

. Why are shapes at the root of graphic design?

. What is the key to successful graphic design?

. How will negative space impact a design?

. What is the most useful tool for shape creation?
. What do form and space imply?

. What forms are called two dimensional?

. What forms are called three dimensional?

. What can lead to the desired result?

0 JN DNk WN~N

3. True or false:

1. The character and source of light also changes the perceived
character of the object.

2. Gradations of value, or shading, can not create the illusion of
contour and volume.

3. Many designed forms have irregular contours.

4. Using shapes properly is one of the keys to successful
graphic design.

5. Snowflakes and soap bubbles are among many geometric
forms found in nature.

4. Fill in the gaps:

1. Organic shapes are found in nature-seashells, flower petals,
insects, animals, ...!

2. ... in a photographic portrait, for example, can make the sub-
ject look older, younger, dramatic, or rather abstract.

3. The ... or negative space left between shapes will also sig-
nificantly impact a design.

44

4. Adobe Illustrator is the most useful ... for shape creation and
manipulation.
5. Three ... shape has depth as well as width and height.

5. Work in pairs and discuss the following topics:
1. Shapes are at the root of graphic design.

2. The ways to categorize form and shape.

3. Current graphic software.

6. Write a letter to your friend about the subject discussed
in the text.

i,

ﬂ Internet resources for independent work:
http://www.wikihow.com/Category:Drawing-Shapes-andForms
http://char.txa.cornell.edu/language/element/form/form.htm
http://phrontistery.info/shapes.html
http://www.google.ru/search?q=forms+and-+shapes&hl=ru&ne
wwin-

dow=1&prmd=iv&source=univ&tbs=vid: 1 &tbo=u&ei=PiXBT
JWECoH-

tOZ Q8dsL&sa=X&oi=video result group&ct=title&resnum=
15&ved=0CGcQqwQwDg

http://en.wikipedia.org/wiki/Shape and form (visual arts)

LESSON 7

Brand design, development and promotion
Professional branding is a complicated and multilevel
process of a brand or a trade mark creation and promotion in-
cluding target market analysis, advertising actions, brand posi-
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tioning means, naming, visual brand images, brand strategy,
analysis of marketing efficiency.

Marketing terms "brand" and "branding" derive from Eng-
lish "brand" which throws back to Norse "brandr", which
means "fire, to burn". Brand is a complex of information about
a company, goods, service, including a name, a logotype, cor-
porate style allowing consumers to define it among multiple
competitors, creates its image and reputation at the market of
goods and services. From the legal side brand is a trade mark,
defining a producer and belonging to him. Some authors con-
sider a brand to be a complex of copyright objects, such as a
trade mark and a corporate name.

A brand includes the following components:

1. trade mark name (naming),

2. logotype, symbolising some goods, service or company,

3. corporate style — colours and fonts.

Brand can be a sell and buy object. "Business week" regu-
larly publishes the prices of the leading brands, where the first
ten is Coca-Cola, Google and Microsoft. Each of them costs
more than fifty billions of dollars.

The idea of branding as a way of product definition was
greatly developed in the late XXth century when there appeared
high competition and lots of similar products and services. And
nowadays the modern market is constant fighting of brands.
The more original and individual the brand is the more com-
petitive the product. Now branding is a strong marketing tool,
allowing to form a customer's certain emotional perception of a
product, which influences its image, its reputation and of
course, the demand for it.

Corporate identity

Corporate identity is one of the main promotional and
marketing instruments of any modern company. If selected in a
proper way, corporate identity sometimes becomes the most
important factor for success. Your corporate ID, designed by
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professionals, will multiply the effectiveness of your promo-
tional campaigns, will enhance the reputation and popularity of
your business in the market, and will win the trust of clients
and partners.

Here is a full range of services in corporate identity design:

Trademarks, Logos, Corporate colour scheme, Type set,
Business cards, Stationary, letterhead, Bill and fax forms, En-
velopes (European standard, A4, AS5), Folders, Website design,
adding corporate elements to the existing website, Multimedia
presentations, Promotional gifts (pens, notepads, ash-trays,
etc.).

Corporate identity may also include upon customer’s re-
quest:

Press release. Press releases will concisely inform on
events, promotional campaigns, and competitions held by the
company, and are crucial for the company image.

Advertising article. Rememberable advertising articles
will enhance the level of your business.

Slogan. Slogan is a nameable short message, carrying ad-
vertising information about the company, product or service.
Adpvertising slogan is used to promote a product or service to
the market. Image slogan aims to raise the recognizability of
the company or its brand.

Naming (name of the company, site, and trademark).
Naming is extremely important for the company, project or
trademark since it greatly influences company’s image.

Promotional printings (booklets, catalogues, calendars,
etc).

Trademarks and logos

Logo and trademark are considered the most important
elements of your company image-building. They convey the
essence, character and purpose of your business in a visual
form.
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The main purpose of a logo is to make a nameable and
recognizable impression on your potential clients and custom-
ers. For the client to recognize your product easily among other
counterparts, it must contain a special detail. We call it a
trademark layout that represents your company in a symbolic
way.

Logo and trademark design is a complex process. Design-
ers can offer a vast number of structured techniques in logo and
trademark development. Graphic designers offer professional
insight into creation of a unique logo and trademark — so that
your company and your product were the best among others
and nameable for your clients. They help you to be in the fore-
ground!

Active vocabulary of the lesson
Verbs: explain, consider, derive from, throw back, mean, de-
fine, belong to, consider, include, symbolize, sell, develop, ap-
pear, allow, influence, select, multiply, enhance, exist, include,
convey.
Nouns: target, analysis, efficiency, meaning, goods, service,
consumer, authors, fonts, definition, competition, fighting, tool,
perception, reputation, demand, identity, success, trust, request,
recognizability, essence, purpose, insight, foreground.
Adjectives: multilevel, multiple, similar, modern, constant,
original, individual, competitive, emotional, proper, crucial,
rememberable, nameable, vast.
Adverbs: concisely, extremely, greatly, easily.

Lexical exercises

1. Make up expressions with the given new words.
Model: to convey the essence, to influence the perception etc.
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2. Give the right pairs of synonyms:

complicated, efficiency, technique, productivity, complex, con-
sumer, reputation, producer, essential, manufacturer, appear,
customer, nowadays, goods, at present, extremely, characteris-
tics, increasingly, important, products, slogan, short message,
competitor, emerge, counterpart, strategy.

3.Word-building

Verb Noun Adjective Adverb

symbolize

identity

emotional

extremely

exist

4. Match the word and its definition:

1 | brand A | the art of managing an affair cleverly

2 | strategy | B | an identifying symbol used as a trade-
mark

3 | copyright | C | demands for goods

4 | logo D | goods which are the product of a particu-
lar firm or producer

5 | market E | the exclusive right to reproduce, publish,
and sell an original work, or any part of it,
for a certain number of years

Grammar exercises
1. Identify the following verb forms:

including, need, throws back, means, can be, publishes, was
developed, appeared, influences, becomes, will multiply, will
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enhance, will win, include, is used, to promote, aims, are con-
sidered, convey, must contain, call, can offer, were.

2. Make the following sentences negative:

1. Marketing terms "brand" and "branding" derive from English
"brand" which throws back to Norse "brandr", which means
"fire, to burn".

2. Brand creates company image and reputation at the market of
goods and services.

3. Some authors consider a brand to be a complex of copyright
objects.

4. Brand can be a sell and buy object.

5. "Business week" regularly publishes the prices of the leading
brands.

6. The idea of branding as a way of product definition was
greatly developed in the late XXth century.

7. Your corporate ID, designed by professionals, will multiply
the effectiveness of your promotional campaigns.

8. Advertising slogan is used to promote a product or service to
the market.

9. Image slogan aims to raise the recognizability of the com-
pany or its brand.

10. Graphic designers offer professional insight into creation of
a unique logo and trademark.

3. Insert necessary prepositions:

1. Marketing terms "brand" and "branding" derive ... English
"brand" which throws ... to Norse "brandr", which means "fire,
to burn".

2. Brand is a complex of information ... a company, goods,
service, including a name, a logotype, corporate style allowing
consumers to define it ... multiple competitors, create its image
and reputation at the market ... goods and services.

50

3. From the legal side brand is a trade mark, defining a pro-
ducer and belonging ... him.

4. The idea ... branding as a way of product definition was
greatly developed ... the late XXth century.

5. Now branding is a strong marketing tool which influences ...
company image, its reputation and of course, the demand ... it.
6. Corporate identity may also include ... customer’s request:
press releases, advertising article, slogan, naming, promotional
printings.

7. Naming is extremely important ... the company, project or
trademark since it greatly influences company’s image.

8. Designers can offer a vast number ... structured techniques
... logo and trademark development.

4. Give the forms of irregular verbs:
throw, sell, buy, cost, become, win, hold.

5. Do a grammar test on Participle I and Participle 11:

1. Professional branding is a complicated process of a trade
mark creation (include) target market analysis, advertising ac-
tions, brand positioning means, naming, visual brand images,
brand strategy, analysis of marketing efficiency.

2. Brand is a complex of information about a company, goods,
service, (include) a name, a logotype, corporate style (allow)
consumers to define it among multiple competitors, create its
image and reputation at the market of goods and services.

3. Brand is a trade mark, (define) a producer and (belong) to
him.

4. Branding is a strong marketing tool, (allow) to form a cus-
tomer's certain emotional perception of a product.

5. Competitions (4old) by the company are crucial for the com-
pany image.

6. Slogan is a nameable short message, (carry) advertising in-
formation about the company, product or service.
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7. Designers can offer (structure) techniques in logo and
trademark development.

8. Your corporate ID, (design) by professionals, will multiply
the effectiveness of your promotional campaigns, will enhance
the reputation and popularity of your business in the market.

9. Corporate identity may also include press releases (inform)
on events, promotional campaigns.

10. (select) in a proper way, corporate identity sometimes be-
comes the most important factor for success.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What does professional branding include?

2. What is brand from a legal side?

3. What does “Business week” regularly publish?

4. When was the idea of branding as a way of product defini-
tion greatly developed?

5. What is one of the main promotional and marketing instru-
ments of any modern company?

6. What is the purpose of corporate ID?

7. What do logo and trademark convey?

8. How can a client recognize a product of a company?

3. Work in pairs and discuss the following topics:

1. The main components of a brand.

2. Professional branding (target market analysis, advertising
actions, naming, visual brand images, brand strategy, analysis
of marketing efficiency).
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4. Write a letter to your friend about the problem discussed
in the text.

E’%
ﬂ Internet resources for independent work:

http://en.wikipedia.org/wiki/Brand
http://en.wikipedia.org/wiki/Corporate identity
http://ad-funny.ru/index.php?key=advertising%20logos

LESSON 8

What’s in a name?

In the days when Manfred Gotta was still on the staff of a
Frankfurt advertising agency, he was asked to promote a new
cat food called “Katzensmaus” (Kittys feast). To a German, the
name might seem vaguely silly, for non Germans it is simply
unpronounceable.

The client insisted on keeping the name and Gotta handed
in his notice. In future, he decided, he would devote himself
full-time to devising names for new products. Friends and col-
leagues were convinced he’d snapped.

But today, at 50, Gotta has his own firm in Frankfurt and
makes a tidy living inventing original names. He came up with
the curious word “Xedos” for a luxury limousine, labelled one
sporty little car “Twingo” and hit on “Vectra” for a range
model.

Gotta produces names for cars, confectionary and tele-
phones and has over 80 corporate clients in Europe, Japan and
the United States. He charges around 100,000 marks for a name
which is to be used nationally, more than twice that for one
which will be suitable on a European scale. Compared to the
development costs of a car or a chocolate bar, it is peanuts. But
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the name is a vital part of the image, and often more important
than the colour or shape of a product.

A good name, says professional wordsmith Gotta, creates
positive associations, can be used internationally and it is
unique”. That goes for Japanese cars hoping to find buyers in
Europe and the US as well as for German beer, which is ex-
ported to countries throughout the world. “If you are a globally
active company you need to think in terms of a global identity,”
says Manfred Gotta.

A new product must stand out, at all costs. The more ex-
otic and enigmatic the name, the more curiosity it generates.
Seemingly awkward word like “Xedos” or “Kelts” are not nec-
essarily a handicap. “Better a clumsy name you’ll remember,”
Gotta says, “than one that’s slick but does not stick”.

It’s hoped that, with Gotta’s help, the mascot created for
Expo 2000 in Hanover will become world famous. Gotta came
up with the name Twipsy. He devises names like this simply by
giving free rein to his imagination. He locks himself into a
room with the nameless object for 15 to 30 minutes, examining
it closely and trying to put its qualities into words. This kind of
brainstorming session generally produces several alternatives,
which Gotta then reviews with his staff.

But there is more to word coining than just the creative
element. An ideal brand name should carry no meaning any-
where in the world and match the product. Gotta’s staff spend
weeks doing research to ensure that the world rights to the
name are available and also to find out whether it’s unpro-
nounceable in any language or might come across as being rude
or offensive.

Gotta was paid the nicest tribute ever for “Twingo”, when
someone said the car was as original as its name. But deciding
what to call his latest “product” proved a real headache for the
great inventor of names. He was, he admits, “rather different”
when it came to choosing a name for his son. The boy is now
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called Julian. That may not be unique but it’s got a pleasant
ring and is certainly international.

Active vocabulary of the lesson
Verbs: promote, seem, insist, keep, hand in, devote, devise,
convince, snap, invent, come up, label, charge, cost, slick, stick,
examine, review, ensure, export.
Nouns: staff, agency, notice, colleague, limousine, confection-
ary, marks, bar, powder, peanut, wordsmith, beer, identity, cu-
riosity, handicap. Mascot, rein, brainstorming, alternative,
brand, tribute, headache, inventor.
Adjectives: silly, tidy, curious, luxury novel, corporate, suit-
able, vital, unique, exotic, enigmatic, awkward, clumsy, name-
less, available, rude, offensive, pleasant.
Adverbs: unpronounceable, vaguely, simply, globally, closely,
generally, necessary.

Lexical exercises
1. Make up expressions with the given new words.
Model: clumsy brand name, offensive name, curious inventor

etc.

2. Word-building

Verb Noun Adjective Adverb
devote
notice
curious
simple
invent
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3. Find in the text word combinations beginning with:

tidy ..., positive ..., several ..., advertising ..., global ..., curi-
ous ..., brainstorming ..., luxury ..., sporty ...., European ...,
nameless ..., pleasant ... .

4. Try to give:

a) synonyms to the following words: to charge, the staff, to
promote, silly, luxury, to label, client, cost, devise, awkward,
famous, vital.

b) antonyms to the following words: available, important, silly,
unpronounceable, future, full time, original, novel, suitable,
positive, rude.

5. Add more words to the word tree:

Ideal product name

//\

unique

enigmatic

6. Name in one word:

a) a technique by which a group of people present and discuss
different possibilities in order to find a solution to a problem =
b) goods which are the production of a particular firm or pro-
ducer =

¢) to raise or to be raised to a higher position or rank =

d) right or appropriate for a given job or occasion =

e) not polite or courteous =
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f) to invent a word or phrase =

g) a person who buys products, esp. for a company or large
store for resale =

h) a person or thing believed to bring good luck =

Grammar exercises

1. Identify the following verb forms:

was asked, seem, insisted, decided, would devote, were con-
vinced, had snapped, makes, came up, became, produces, is to
be used, can be used, hoping, to find, is exported, must stand
out, will remember, examine, should carry, was paid, is called.

2. Make the following sentences negative:

1. Gotta’s staff spend weeks doing research to ensure that the
world rights to the name are available.

2. A good name creates positive associations.

3 Names a vital part of the image.
¢x0tis kind of brainstorming session generally produces sev-

eral-alterratives.

5. Gotta makes a tidy living inventing original names.
6. German beer is exported to countries throughout the world.

3. Give three forms of irregular verbs:
keep, make, come, become, say, find, think, stand, stick, spend,

pay.

4. Do a grammar test.

1. In the days when Manfred Gotta was still on the staff of a
Frankfurt advertising agency, he (ask, is asked; was asked) to
promote a new cat food called “Katzensmaus”.

2. He (will be devise, devises, devise) names like this simply by
giving free rein to his imagination.

3. The client (insisted; are insist, insist) on keeping the name.
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4. The boy (calls, is being called; is called) Julian.

5. Gotta (came up, come up, is come) with the name Twipsy.

6. He (lock; locks; was locked) himself into a room with the
nameless object for 15 to 30 minutes.

7. If you are a globally active company you (needed; are need;
need) to think in terms of a global identity.

8. An ideal brand name should (carry; carried; will carry) no
meaning anywhere in the world.

9. But the name (are, is, were) often more important than the
colour or shape of a product.

10. He (charge, charges,; were charged) around 100,000 marks
for a name which is to be used nationally.

Reading comprehension

1. Read the text once again and give the main idea.

The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What was M. Gotta asked to promote?

2. Was the name “Katzenschmaus” pleasant to the ear?

3. How old is M.Gotta?

4. What famous names are created by M. Gotta?

5. What does Manfred Gotta do?

6. How much does he charge for a name which is to be used
nationally?

7. How does he devise names?

8. What is an ideal brand name?

9. What products does he create names for?

10. Have you ever heard about this wordsmith?

3. True or false:
1. He was asked to promote a new cat trade equipment.
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2. His son’s name has got a pleasant ring and is certainly inter-
national.

3. Gotta examines the object closely and tries to put its qualities
into words.

4. The client insisted on changing the name “Katzensmaus”.

5. Compared to the development costs of a car or a chocolate
bar, it is a great sum of money.

4. Fill in the gaps:

1. He locks himself into a room with ... object for 15 to 30
minutes.

2. Friends and ... were convinced he’d snapped.

3. That goes for Japanese cars hoping to find ... in Europe.

4. He devises names like this simply by giving free rein to

his ... .

5. This kind of brainstorming session generally produces sev-
eral ... .

5. Work in pairs and discuss the following topics:

1. The process of devising names for products.

2. An ideal brand name.

3. Can you devote yourself full-time to devising names.

6. Write a letter to your friend about the problem discussed
in the text.

é‘;\?ﬂ
ﬂ Internet resources for independent work:

http://www.bigdirectory.com.ru/Business/Marketing_and Adv
ertising/Branding/Naming/
http://www.rupedia.ru/showarticle.php?article=6235
http://www.rupedia.ru/showarticle.php?article=6247
http://www.rupedia.ru/showarticle.php?article=6322
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http://www.rupedia.ru/showarticle.php?article=6328
http://www.rupedia.ru/showarticle.php?article=6388
http://ad-funny.ru/index.php?key=advertising%20logos

LESSON 9

Advertising

Advertising is a form of communication that typically at-
tempts to persuade potential customers to purchase or to con-
sume more of a particular brand of product or service. While
now central to the contemporary global economy and the re-
production of global production networks, it is only quite re-
cently that advertising has been more than a marginal influence
on patterns of sales and production. Mass production necessi-
tated mass consumption, and this in turn required a certain ho-
mogenization of consumer tastes for final products.

Many advertisements are designed to generate increased
consumption of those products and services through the crea-
tion and reinvention of the "brand image". For these purposes,
advertisements sometimes embed their persuasive message
with factual information. Every major medium is used to de-
liver these messages, including felevision, radio, cinema,
magazines, newspapers, video games, the Internet, carrier bags
and billboards. Advertising is often placed by an advertising
agency on behalf of a company or other organization.

Organizations that frequently spend large sums of money
on advertising that sells what is not, strictly speaking, a product
or service include political parties, interest groups, religious
organizations, and military recruiters. Non-profit organizations
are not typical advertising clients, and may rely on free modes
of persuasion, such as public service announcements.
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Types of advertising
Media

Commercial advertising media can include wall paintings,
billboards, street furniture components, printed flyers and rack
cards, radio, cinema and television adverts, web banners, mo-
bile telephone screens, shopping carts, web pop ups, skywrit-
ing, bus stop benches, human billboards, magazines, newspa-
pers, town criers, sides of buses, banners attached to or sides of
airplanes, in-flight advertisements on seatback tray tables or
overhead storage bins, taxicab doors, roof mounts and passen-
ger screens, musical stage shows, subway platforms and trains,
elastic bands on disposable diapers, stickers on apples in su-
permarkets, shopping cart handles, the opening section of
streaming audio and video, posters, and the backs of event tick-
ets and supermarket receipts. Any place an "identified" sponsor
pays to deliver their message through a medium is advertising.

Covert advertising

Covert advertising is when a product or brand is embedded
in entertainment and media. For example, in a film, the main
character can use an item or other of a definite brand, as in the
movie Minority Report, where Tom Cruise's character John
Anderton owns a phone with the Nokia logo clearly written in
the top corner, or his watch engraved with the Bulgari logo.
Similarly, product placement for Omega Watches, Ford, VAIO,
BMW and Aston Martin cars are featured in recent James Bond
films, most notably Casino Royale.

Television commercials

The TV commercial is generally considered the most effec-
tive mass-market advertising format, as is reflected by the high
prices TV networks charge for commercial airtime during
popular TV events. The majority of television commercials fea-
ture a song or jingle that listeners soon relate to the product.
Virtual advertisements may be inserted into regular television
programming through computer graphics. In a TV commercial
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the advertiser is trying to persuade you to go out and buy some-
thing. He wants to make you feel that you really must have it.
He can use a number of different effects to do this:

The snob effect. This tells you that the product is most
exclusive and of course rather expensive. Only the very best
people use.

The scientific effect. A serious-looking man with glasses
and a white coat, possibly a doctor or a professor, tells you
about the advantages of the product.

The words-and-music effect. The name of the product is
repeated over and over again, put into a rhyme and sung several
times in the hope that you won’t forget it. The sung rhyme is
called a “jingle”.

The ha-ha effect. The advertiser tries to make you laugh
by showing people or cartoon figures in funny situations.

The VIP (Very important person) effect. Well-known
people, like actors or football players, are shown using the
product.

The supermodern effect. The advertiser tries to persuade
you that this product is a new, sensational breakthrough.

The go-go effect. This is suitable for teenage market. It
shows young people having a party, singing, laughing, having a
wonderful time, and, of course, using the product.

By skilfully using advertising baits, representatives of
business are quite able to exert a substantial influence on the
content of TV and radio programs.

Infomercials

Infomercials are also known as direct response television
(DRTV) commercials or direct response marketing. The main
objective in an infomercial is to create an impulse purchase, so
that the consumer sees the presentation and then immediately
buys the product through the advertised toll-free telephone
number or website. Infomercials describe, display, and often
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demonstrate products and their features, and commonly have
testimonials from consumers and industry professionals.
Celebrities

This type of advertising focuses upon using celebrity
power, fame, money, popularity to gain recognition for their
products and promote specific stores or products. Advertisers
often advertise their products, for example, when celebrities
share their favourite products or wear clothes by specific
brands or designers. Celebrities are often involved in advertis-
ing campaigns such as television or print adverts to advertise
specific or general products.

Media and advertising approaches

Advertising on the World Wide Web is a recent phenome-
non. Prices of Web-based advertising space are dependent on
the "relevance" of the surrounding web content and the traffic
that the website receives. E-mail advertising is another recent
phenomenon. Unsolicited bulk E-mail advertising is known as
"spam". As the mobile phone became a new mass media in
1998 when the first paid downloadable content appeared on
mobile phones in Finland, it was only a matter of time until
mobile advertising followed, also first launched in Finland in
2000.

A new form of advertising that is growing rapidly is social
network advertising. It is online advertising with a focus on so-
cial networking sites. This is a relatively immature market, but
it has shown a lot of promise as advertisers are able to take ad-
vantage of the demographic information the user has provided
to the social networking site. Friendertising is a more precise
advertising term in which people are able to direct advertise-
ments toward others directly using social network service.

Mobile billboard advertising

Mobile billboards are truck- or blimp-mounted billboards
or digital screens. These can be dedicated vehicles built solely
for carrying advertisements along routes preselected by clients,
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or they can be specially-equipped cargo trucks. The billboards
are often lighted; some being backlit, and others employing
spotlights. Some billboard displays are static, while others
change; for example, continuously or periodically rotating
among a set of advertisements. Mobile displays are used for
various situations in metropolitan areas throughout the world,
including: target advertising, one-day, and long-term cam-
paigns, conventions, sporting events, store openings and simi-
lar promotional events, big advertisements from smaller com-
panies.
Public service advertising

The same advertising techniques used to promote com-
mercial goods and services can be used to inform, educate and
motivate the public about non-commercial issues, such as
AIDS, political ideology, energy conservation, religious re-
cruitment, and deforestation. Advertising, in its non-
commercial guise, is a powerful educational tool capable of
reaching and motivating large audiences.

Active vocabulary of the lesson
Verbs: persuade, consume, necessitate, require, generate, em-
bed, deliver, rely on, include, identify, own, engrave, feature,
relate, insert, exert, focus upon, involve, employ, educate,
reach.
Nouns: service, pattern, consumption, turn, homogenization,
taste, reinvention, purpose, persuasion, announcements, item,
charge, airtime, glasses, breakthrough, content, objective, ce-
lebrity, truck, issues, deforestation.
Adjectives: particular, contemporary, marginal, persuasive,
actual, definite, recent, exclusive, expensive, substantial, de-
pendent, digital.
Adverbs: typically, recently, frequently, strictly, clearly, simi-
larly, notably, skilfully, immediately, commonly, rapidly, rela-
tively, directly, specially, continuously, periodically.
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Lexical exercises
1. Make up expressions with the given new words.
Model: to deliver factual information, to generate original ideas

etc.

2. Match the word and its definition:

[

billboard A | a well-known person

2 | advertisement B | a large strip of cloth, hung be-
tween two poles, bearing a slogan

3 | celebrity C | to convince smb to do smth by
reasoning, arguing, begging

4 | persuade D | alarge, high, flat surface on which
advertisements are placed

5 | banner E | a notice of something for sale, for

rent, etc., given in a newspaper, on
TV, or pasted on a wall

3. Complete the network for the word ADVERTISING.
Add as many other bubbles as you like.

O
-
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4. Word-building

Verb Noun Adjective Adverb
persuade
consumption
marginal
typically
generate

Grammar exercises

1. Identify the following verb forms:

attempts, has been, necessitated, required, are designed, is used,
is placed, spend, sells, include, may rely, can include, pays, is
embedded, owns, are featured, is considered, is reflected, fea-
ture, relate, may be inserted, is trying, wants, is repeated, are
shown, shows, are known, sees, buys, demonstrate, advertise,
are involved, became, appeared, launched, is growing, has pro-
vided, can be dedicated, are lighted, are used.

2. Make the following sentences negative:

1. Advertising attempts to persuade potential customers to pur-
chase or to consume more of a particular brand of product or
service.

2. Advertising focuses upon using celebrity power, fame,
money, popularity to gain recognition for their products and
promote specific stores or products.

3. The billboards are often lighted.

4. Social network advertising is growing rapidly.

5. The mobile phone became a new mass media in 1998.

6. Unsolicited bulk E-mail advertising is known as "spam".

7. Virtual advertisements may be inserted into regular televi-
sion programming through computer graphics.
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8. John Anderton owns a phone with the Nokia logo clearly
written in the top corner.

9. Advertising has been more than a marginal influence on pat-
terns of sales and production.

10. Many advertisements are designed to generate increased
consumption of those products and services through the crea-
tion and reinvention of the "brand image".

3. Insert necessary prepositions:

1. It is only quite recently that advertising has been more than a
marginal influence ... patterns of sales and production.

2. Many advertisements are designed to generate increased con-
sumption of products and services ... the creation and reinven-
tion of the "brand image".

3. Advertisements sometimes embed their persuasive message
... factual information.

4. Advertising is often placed ... an advertising agency ... be-
half of a company or other organization.

5. Virtual advertisements may be inserted ... regular television
programming ... computer graphics.

6. This type of advertising focuses ... using celebrity power,
fame, money, popularity to gain recognition for their products
and promote specific stores or products.

7. In a TV commercial the advertiser is trying to persuade you
to go ... and buy something.

8. The name of the product is put into a thyme and sung sev-
eral times ... the hope that you won’t forget it.

4. Give the forms of irregular verbs:

be, spend, pay, write, buy, make, feel, tell, put, sing, forget,
show, have, have, know, see, become, grow, build.
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5. Do a grammar test changing Active Voice into Passive
Voice:

1. Mass production necessitated mass consumption.

2. Organizations frequently spend large sums of money on ad-
vertising.

3. The main character can use an item or other of a definite
brand.

4. He can use a number of different effects.

5. It shows young people having a party, singing, laughing,
having a wonderful time, and, of course, using the product.

6. Infomercials describe, display, and often demonstrate prod-
ucts and their features.

6. Find in the text all the sentences in Passive Voice.
Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. Why aren’t non-profit organizations typical advertising cli-
ents?

2. What is the main purpose of designing advertisements?

3. What are the major types of advertising?

4. What is the most effective mass-market advertising format?
5. What effects can an advertiser use to persuade you go out
and buy something?

6. What is a new format of adverting that is growing rapidly?

7. Can we confirm that advertising is a powerful educational
tool capable of reaching and motivating large audiences?

8. What is public service advertising?
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3. Work in pairs and discuss the following topics:

1. Advertising — a powerful educational tool capable of moti-
vating large audiences.

2. Social network advertising.

4. Write a letter to your friend about the problem discussed
in the text.

%
ﬂ Internet resources for independent work:

http://en.wikipedia.org/wiki/Advertising
http://ad-funny.ru/index.php?key=advertising%20logos
http://ad-funny.ru/index.php?key=commercials
http://ad-funny.ru/index.php?key=magazine+advertising

LESSON 10

Packaging

Packaging is the science, art and technology of enclosing
or protecting products for distribution, storage, sale, and use.
Packaging also refers to the process of design, evaluation, and
production of packages. Packaging can be described as a coor-
dinated system of preparing goods for transport, warehousing,
logistics, sale, and end use. Packaging contains, protects, pre-
serves, transports, informs, and sells. In many countries it is
fully integrated into government, business, institutional, indus-
trial, and personal use.

Package labelling (en-GB) or labeling (en-US) is any writ-
ten, electronic, or graphic communications on the packaging or
on a separate but associated label.

The first packages used the natural materials available at
the time: baskets of reeds, wineskins (Bota bags), wooden
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boxes, pottery vases, ceramic amphorae, wooden barrels,
woven bags, etc. Iron and tin plated steel were used to make
cans in the early 19th century. Paperboard cartons and corru-
gated fibreboard boxes were first introduced in the late 19th
century. As additional materials such as aluminium and several
types of plastic were developed, they were incorporated into
packages to improve performance and functionality.

The purposes of packaging and package labels
Packaging and package labelling have several objectives:
Physical protection - The objects enclosed in the package

may require protection from, among other things, mechanical
shock, vibration, electrostatic discharge, compression, tempera-
ture etc.

Barrier protection - A barrier from oxygen, water vapour,
dust, etc., is often required. Permeation is a critical factor in
design. Keeping the contents clean, fresh, sterile and safe for
the intended shelf life is a primary function.

Containment or agglomeration - Small objects are typi-
cally grouped together in one package for reasons of efficiency.
For example, a single box of 1000 pencils requires less physical
handling than 1000 single pencils. Liquids, powders, and
granular materials need containment.

Information transmission - Packages and labels communi-
cate how to use, transport, recycle, or dispose of the package or
product. With pharmaceuticals, food, medical, and chemical
products, some types of information are required by govern-
ments.

Marketing - The packaging and labels can be used by mar-
keters to encourage potential buyers to purchase the product.
Package graphic design and physical design have been impor-
tant and constantly evolving phenomenon for several decades.
Marketing communications and graphic design are applied to
the surface of the package.
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Security - Packaging can play an important role in reduc-
ing the security risks of shipment. Packages can be made with
improved tamper resistance to deter tampering and also can
have tamper-evident features to help indicate tampering. Pack-
ages can be engineered to help reduce the risks of package pil-
ferage: some package constructions are more resistant to pilfer-
age and some have pilfer indicating seals.

Convenience - Packages can have features that add con-
venience in distribution, handling, stacking, display, sale, open-
ing, reclosing, use, dispensing, and reuse.

Portion control - Single serving or single dosage packaging
has a precise amount of contents to control usage. Bulk com-
modities (such as salt) can be divided into packages that are a
more suitable size for individual households.

Symbols used on packages and labels

Many types of symbols for package labelling are nation-
ally and internationally standardized. For consumer packaging,
symbols exist for product certifications, trademarks, proof of
purchase, etc. Some requirements and symbols exist to com-
municate aspects of consumer use and safety. Examples of en-
vironmental and recycling symbols include the recycling sym-
bol, the resin identification code and the "Green Dot".

Technologies related to shipping containers are identifica-
tion codes, bar codes, and electronic data interchange (EDI).
These three core technologies serve to enable the business func-
tions in the process of shipping containers throughout the dis-
tribution channel.

Package development considerations

Package design and development are often thought of as
an integral part of the new product development process. Alter-
natively, development of a package (or component) can be a
separate process, but must be linked closely with the product to
be packaged. Package design starts with the identification of all
the requirements: structural design, marketing, shelf life, qual-
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ity assurance, logistics, legal, regulatory, graphic design, end-
use, environmental, etc.

With some types of products, the design process involves
detailed regulatory requirements for the package. For example
with packaging foods, any package components that may con-
tact the food are food contact materials. Toxicologists and food
scientists need to verify that the packaging materials are al-
lowed by applicable regulations. Packaging engineers need to
verify that the completed package will keep the product safe for
its intended shelf life with normal usage. Packaging processes,
labelling, distribution, and sale need to be validated to comply
with regulations and have the well being of the consumer in
mind.

Package design may take place within a company or with
various degrees of external packaging engineering: independent
contractors, consultants, vendor evaluations, independent labo-
ratories, contract packagers, total outsourcing, etc.

Environmental considerations

Package development involves considerations for sustain-
ability, environmental responsibility, and applicable environ-
mental and recycling regulations. It may involve a life cycle
assessment which considers the material and energy inputs and
outputs to the package, the packaged product (contents), the
packaging process, the logistics system, waste management,
etc. The traditional “three R’s” of reduce, reuse, and recycle
are part of a waste hierarchy which may be considered in prod-
uct and package development.

Active vocabulary of the lesson
Verbs: enclose, protect, refer to, prepare, preserve, integrate,
improve, require, recycle, purchase, evolve, reduce, deter, indi-
cate, exist, serve, involve, verify, comply with.
Nouns: science, distribution, storage, goods, warehouse, gov-
ernment, reed, wineskin, can, performance, objective, dis-
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charge, vapour, dust, permeation, efficiency, liquid, powder,
resistance, pilferage, seal.

Adjectives: separate, available, ceramic, sterile, single, precise,
integral, applicable, environmental.

Adverbs: typically, constantly, nationally, internationally, al-
ternatively.

Lexical exercises

1. Make up expressions with the given new words.
Model: to protect goods, to increase the resistance, etc.

2. Word-building

Verb Noun Adjective Adverb
reduce
performance
applicable
alternatively
require

3. Match the word and its definition:

1 | pilfer A | free from all germs and bacteria

2 | recycle B | to treat a used substance so that fur-
ther use is possible

3 | sterile C | never stopping; never changing

4 | protect D | to steal small items or in small
quantities

5 | constantly E | to keep safe; to guard or defend
from danger
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4. Translate the text from Russian into English:

VYnakoBka — 3J€MEHT OpeHJa, KOTOPbI WIpaeT BaXKHYIO
MapKeTHUHTOBYI0 poJib. ['paMOTHO pa3paOoTaHHas yNaKOBKa,
pelIaeT HECKOJIBKO BaKHENIINX 3a1a4. Bo-nepBbIX, yliakoBKa —
HOCHUTEJb CUMBOJIMKU OpeHAaa - Jorotuna. Bo-BTOpbIX, AU3aiiH
YIIaKOBKHM — MHCTPYMEHT BBIJCJIEHUs] OpeHAa U3 KOHKYPEHTHO-
ro OKpyXeHus. B-TpeTbuX, ynakoBka — HOCHUTEIb HUJEOJOTUU
Openna. B-ueTBEpTHIX, MU3aliH YIIAKOBKHU — Ba)XKHBIA MH(pOpMa-
LIMOHHBIN HOCHUTEIb, KOTOPBIM MOXKET «paccKa3aTb» O MPOIYK-
te. OnHOro NUIIb KpeaTHBa HEIO0CTaTOYHO, YTOOBI CO31aTh
3G GEeKTUBHBIN AM3aliH YIIaKOBKH, pa3paboTka au3aiiHa yria-
KOBKHM JIOJDKHA BECTUCh B CTPOT'OM COOTBETCTBUH C HJICOJIOTHEN
OpeHpa, TOJIEKO TOTJa YIaKoBKa OyaeT «paboTaTh» Ha KOHEY-
HYIO IIeJIb — yBeln4eHue o0bEMOB Mpojak. BakHO MOMHHUTS,
YTO pa3palboTKa Ju3aiiHa YITaKOBKH — JITTUTEIbHBIN, CIOKHBIN U
TPYAOEMKHI NPOLECC, MMEHHO I03TOMY JAM3ailH YMAaKOBKHU
HY>KHO JOBepsTh npodeccroHanam B obmactu packaging de-
sign. Ho pa3paboTka ymakoBKM HE OTPAaHUYMBAETCS TOJBKO
CO3JIaHMEM JH3aifHa, OTPOMHYIO poJib B OOppO€ 3a BHHMaHUE
notpeOuTenss urpaer Takke u (opma ymakoBku. Pa3paboTka
YIIAKOBKH OPUTHHAILHOW (POPMBI — 3TO TPOIIECC, KOTOPHIi He-
IIOCPEICTBEHHO CBSI3aH C TEXHUYECKUMU aClIEKTaMHU IIPOU3BOJI-
CTBa, CJI€J0BATEIbHO, TPEOYET OT areHTCTBA HaJU4Ms Clielua-
JIMCTOB B 00J1aCTH MHLyCTPHAIILHOTO AU3aliHa.

Grammar exercises

1. Identify the following verb forms:

refers to, can be described, transports, is integrated, used, were
used, to make, were introduced, were developed, have, may
require, is required, are grouped, need, communicate, can be
used, have been, are applied, can play, can be engineered, can
be divided, are standardized, exist, are thought, involves, may
be considered.
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2. Make up the tag-questions:

1. The design process involves detailed regulatory requirements

for the package, ... ?

2. Toxicologists and food scientists need to verify that the

packaging materials are allowed by applicable regulations, ... ?

3. In many countries packaging is fully integrated into govern-

ment, business, institutional, industrial, and personal use, ... ?

4. Packaging can be described as a coordinated system of pre-

paring goods for transport, warehousing, logistics, sale, and end

use, ... ?

5. Package labelling (en-GB) or labeling (en-US) is any writ-

ten, electronic, or graphic communications on the packaging,
?

6. Some requirements and symbols exist to communicate as-

pects of consumer use and safety, ... ?

7. Additional materials were incorporated into packages to im-

prove performance and functionality,... ?

8. Liquids, powders, and granular materials need containment,
?

9. Some types of information are required by governments, ... ?

10. Iron and tin plated steel were used to make cans in the early

19th century, ... ?

3. Give the forms of irregular verbs:
write, make, keep, think, have, take.

4. Do a grammar test using the appropriate form of the
word in brackets:

1. Packaging can be described as a (coordination) system of
preparing goods for transport, warehousing.

2. In many countries packaging is fully (integration) into gov-
ernment, business, institutional, industrial, and personal use.
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3. Paperboard cartons and corrugated fibreboard boxes were
first (introduction) in the late 19th century.

4. Keeping the contents clean, fresh, sterile and (safety) for the
intended shelf life is a primary function.

5. Packages and labels (communication) how to use, transport,
recycle, or dispose of the package or product.

6. Package design may take place within a company or with
(variety) degrees of external packaging engineering.

7. Examples of environmental and recycling (symbolize) in-
clude the recycling symbol, the resin identification code and the
"Green Dot".

8. Package (develop) involves considerations for sustainability,
environmental responsibility, and applicable environmental and
recycling regulations.

9. Packages can have features that add (convenient) in distribu-
tion, handling, stacking, display, sale, opening, reclosing, use,
dispensing, and reuse.

10. Package design starts with the (identify) of all the require-
ments.

5. Write the plural form of the words:
technology, country, goods, package, amphora, objective, liq-
uid, risk, commodity, process, logistics, phenomenon.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What is packaging as a coordinated system?

2. What is package labelling?

3. What natural materials did the first packaged use?
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. What objectives do packaging and package labelling have?
. What are technologies related to shipping containers?

. What does package design start with?

. What does package development involve?

. What do three R’s stand for?

03N LN

3. Work in small groups and discuss the following topics:
1. Packaging — the science, art and technology.

2. Package design techniques.

3. Materials used in package industry.

4. Write an essay about the problem discussed in the article.
http://www.hydro.com.ua/en/Our-business/Meet-our-
customers/Recycling-is-a-can-do-proposition-/

o

ﬂ Internet resources for independent work:
http://www.soldis-packaging.ru/portfolio/active.php
http://en.wikipedia.org/wiki/Category:Packaging
http://en.wikipedia.org/wiki/Category:Packaging materials
http://en.wikipedia.org/wiki/Category:Containers
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INTERIOR DESIGN
LESSON 1

Interior design

Interior design is a multi-faceted profession in which
creative and technical solutions are applied within a structure to
achieve a built interior environment. These solutions are func-
tional, enhance the quality of life and culture of the occupants,
and are aesthetically attractive. Designs are created in response
to and coordinated with code and regulatory requirements, and
encourage the principles of environmental sustainability. The
interior design process follows a systematic and coordinated
methodology, including research, analysis and integration of
knowledge into the creative process, whereby the needs and
resources of the client are satisfied to produce an interior space
that fulfils the project goals. The work of an interior designer
draws upon many disciplines including environmental psychol-
ogy, architecture, product design, and traditional decoration
(aesthetics and cosmetics). They plan the spaces of almost
every type of building including: hotels, corporate spaces,
schools, hospitals, private residences, shopping malls, restau-
rants, theatres, and airport terminals.

Today, interior designers must be attuned to architectural
detailing including floor plans, home renovations, and con-
struction codes. Some interior designers are architects as well.
The specialty areas that involve interior designers are limited
only by the imagination and are continually growing and
changing. With the increase in the aging population, an in-
creased focus has been placed on developing solutions to im-
prove the living environment of the elderly population, which
takes into account health and accessibility issues that can affect
the design. Awareness of the ability of interior spaces to create
positive changes in people's lives is increasing, so interior de-
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sign is also becoming relevant to this type of advocacy. Three
areas of design that are becoming increasingly popular are er-
gonomic design, elder design, and environmental - or green -
design. Ergonomic design involves designing work spaces and
furniture that emphasize good posture and minimize muscle
strain on the body. Elder design involves planning interior
space to aid in the movement of people who are elderly and
disabled. Green design involves selecting furniture and carpets
that are free of chemicals and hypoallergenic and selecting con-
struction materials that are energy-efficient or are made from
renewable resources.

Although most interior designers do many kinds of pro-
jects, some specialize in one area of interior design. Some spe-
cialize in the type of building space - usually residential or
commercial - while others specialize in a certain design element
or type of client, such as healthcare facilities. The most com-
mon specialties of this kind are lighting, kitchen and bath, and
closet designs. However, designers can specialize in almost any
area of design, including acoustics and noise abatement, secu-
rity, electronics and home theatres, home spas, and indoor gar-
dens. Interior designers deal with technical engineering issues
and aesthetic design issues. Those who leave this field usually
choose another area involving aesthetic design. Many become
interior decorators, graphic designers, and computer graphics
consultants. A notable few become architects. Few leave the
arena of aesthetic decision-making altogether.

Active vocabulary of the lesson
Verbs: apply, achieve, enhance, encourage, include, satisfy,
produce, fulfil, draw upon, attune, involve, grow, change, de-
velop, improve, take into account, affect, emphasize, minimize,
aid, select.
Nouns: solution, environment, occupant, response, require-
ments, sustainability, methodology, research, analysis, integra-
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tion, resource, goal, psychology, residence, specialty, imagina-
tion, increase, population, health, issues, awareness, advocacy,
furniture, posture, strain, body, movement, carpet, chemicals.
Adjectives: multi-faceted, functional, attractive, regulatory,
positive, relevant, ergonomic, muscle, disabled, elderly, hypo-
allergenic, energy-efficient, renewable.

Adverbs: aesthetically, continually.

Lexical exercises

1. Make up expressions with the given new words.
Model: to select furniture, to develop imagination etc.

2. Word-building

Verb Noun Adjective Adverb
satisfy
imagination
functional
continually
solution

3. Match the word and its definition:

1 | environment A | an answer or reply

2 | enhance B | the number of people living in a
particular area, city, state, country,
etc.

3 | response C |to increase the attractiveness of
other qualities

4 | psychology D | the natural surroundings or social
conditions in which people live

5 | population E | the study or science of the mind
and how it works
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4. Translate the text from Russian into English:

Kaxiplii yenoBek CTpeMHUTCs K TOMY, 4TOOBI clieNlaTh CBOM
JIOM TEIUIBIM M YIOTHBIM, KOM(OPTHBIM U 0JaroyCTpOCHHBIM,
crapaercs O(OPMHUTH CBOE JKHIIbE CO BKYCOM, BBbIpaXkas TeM
CaMbIM CBOI0 HWHIWBUAYyaIbHOCTb. Bpibop wmebemn B
oopMieHNH MHTEpbepa UIPaeT OTPOMHYIO pOjb, ITO BCETAa
OUYEHb OTBETCTBEHHBIH MOMEHT. Mebenb JOKHA BIIHUCHIBATHCS
B OOLIMI MHTEphEp KOMHATHI, CO3/1aBas UyBCTBO €AMHCTBA U
rapMoHuH. [Ipu 3Tom BeIOOp Mebenn JOMKEH OCHOBBIBATHCS Ha
CTHJIE, B KOTOPOM O(OPMIIEHO KHJIbE.

Mon oM - Mos Kpenoctb. Bce MBI He pa3 B JKH3HHU
CJIBIILIANIN 3TU aOCOJIIOTHO BEPHBIE cJI0Ba. ['7ie ¥ B KakoM MecTe,
€CIIi HE JI0OMa, MBI YyBCTByeM ceOsi TEIUIO0, YIOTHO, 3a0bIBacM
000 Bcex Oesax, 3aKpbIBaeMcsl OT BCEro IUIOXOTro, YTO Bac Ha-
CTHTJIO Ha TIPOTSKCHUH JTHS, pacciaabdiisieMcs, CJIOBOM, Kak Oy/I-
TO, 32 OTPOMHEIIIIE HETPOOUBHOI CTEHOIA.

5. Test your Interior Decorating Skills.
http://education.interiordezine.com/quiz.html

Grammar exercises

1. Identify the following verb forms:

to achieve, enhance, are created, encourage, follows, including,
are satisfied, to produce, fulfils, draws, plan, must be attuned,
are, involve, are limited, are growing, has been placed, takes,
can affect, is increasing, is becoming, emphasize, are made.

2. Make up the tag-questions:

1. Green design involves selecting furniture and carpets ...?

2. Interior designers deal with technical engineering issues and
aesthetic design issues ...?

3. Today, interior designers must be attuned to architectural de-
tailing ...?
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4. The most common specialties of this kind are lighting,
kitchen and bath, and closet designs ...?

5. Designs are created in response to and coordinated with code
and regulatory requirements ...?

6. An increased focus has been placed on developing solutions
to improve the living environment of the elderly population ...?
7. The interior design process follows a systematic and coordi-
nated methodology, including research, analysis and integration
of knowledge into the creative process ...?

3. Give the forms of irregular verbs:
build, draw, grow, take, become, made.

4. Do a grammar test using Active or Passive Voice:

1. Designs (create) in response to and coordinated with code
and regulatory requirements.

2. Creative and technical solutions (apply) within a structure to
achieve a built interior environment.

3. Most interior designers (do) many kinds of projects.

4. The interior design process (follow) a systematic and coordi-
nated methodology, including research, analysis and integration
of knowledge into the creative process.

5. Ergonomic design (involve) designing work spaces and fur-
niture that emphasize good posture and minimize muscle strain
on the body.

6. Many designers (become) interior decorators, graphic de-
signers, and computer graphics consultants.

Reading comprehension
1. Read the text once again and give the main idea.

The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.
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2. Answer the questions:

1. What disciplines does the work of an interior designer draw
upon?

2. What areas of design are becoming increasingly popular?

3. What does ergonomic design include?

4. What is green design?

5. What areas can designers specialize in?

3. Work in small groups and discuss the following topics:

1. The advantages of interior design profession.

2. How can interior designers create positive changes in peo-
ple’s lives?

3. Private and public interior spaces.

4. Write an essay about your future profession.
[mew

ﬂ Internet resources for independent work:
http://www.interiordesignstory.com
http://www.1su.ru/showarticles.php?cat=167
http://www.youtube.com/watch?v=11Q6VqFENOo
http://www.interiordezine.com/index.cfm/Colour
http://www.bls.gov/oco/0c0s293.htm

LESSON 2

Interior Designers
An interior designer is responsible for the interior design,
decoration, and functionality of a client’s space, whether the
space is commercial, industrial, or residential. Interior design-
ers work closely with architects and clients to determine the
structure of a space, the needs of the occupants, and the style
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that best suits both. Interior designers have to be good with
more than colour, fabric, and furniture; interior designers must
know materials, have budgeting skills, communicate well, and
oversee the ordering, installation, and maintenance of all ob-
jects that define a space. They also have to know about electri-
cal capacity, safety, and construction. This broader range of
required knowledge distinguishes them from interior decora-
tors. Interior designers have to be able to work with contractors
and clients alike, planning and implementing all aesthetic and
functional decisions, from faucet handles to miles of carpeting -
and all this usually must be done within a fixed budget. Interior
designers are hired for their expertise in a variety of styles and
approaches, not merely their own personal vision. Therefore,
they have to be able to balance their own tastes and their cli-
ents’ tastes - and be willing to put their clients’ tastes first. Inte-
rior designers are often asked to begin their planning before
construction of a space is finished; this means that they must be
good at scheduling and comfortable reading blueprints. Interior
design is hard work, but those who do it well find the work
very satisfying.

Postsecondary education - either an associate or a bache-
lor’s degree - is necessary for entry-level positions; some States
license interior designers.

Interior designers draw upon many disciplines to enhance
the function, safety, and aesthetics of interior spaces. Their
main concerns are with how different colours, textures, furni-
ture, lighting, and space work together to meet the needs of a
building's occupants. Designers plan interior spaces of almost
every type of building, including offices, airport terminals,
theatres, shopping malls, restaurants, hotels, schools, hospitals,
and private residences. Good design can boost office productiv-
ity, increase sales, attract a more affluent clientele, provide a
more relaxing hospital stay, or increase a building's market
value.
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Traditionally, most interior designers focused on decorat-
ing - choosing a style and colour palette and then selecting ap-
propriate furniture, floor and window coverings, artwork, and
lighting. However, an increasing number of designers are be-
coming involved in architectural detailing, such as crown moul-
ding and built-in bookshelves, and in planning layouts of build-
ings undergoing renovation, including helping to determine the
location of windows, stairways, escalators, and walkways.

Interior designers must be able to read blueprints, under-
stand building and fire codes, and know how to make space ac-
cessible to people who are disabled. Designers frequently col-
laborate with architects, electricians, and building contractors
to ensure that designs are safe and meet construction require-
ments.

Whatever space they are working on, almost all designers
follow the same process. The first step, known as program-
ming, is to determine the client's needs and wishes. The de-
signer usually meets face-to-face with the client to find out how
the space will be used and to get an idea of the client's prefer-
ences and budget. The designer also will visit the space to take
inventory of existing furniture and equipment and identify posi-
tive attributes of the space and potential problems.

After collecting this information, the designer formulates a
design plan and estimates costs. Today, designs often are cre-
ated with the use of computer-aided design (CAD) software,
which provides more detail and easier corrections than sketches
made by hand. Upon completing the design plan, the designer
will present it to the client and make revisions based on the cli-
ent's input.

When the design concept is finalized, the designer will be-
gin specifying the materials, finishes, and furnishings required,
such as furniture, lighting, flooring, wall covering, and artwork.
Depending on the complexity of the project, the designer also
might submit drawings for approval by a construction inspector
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to ensure that the design meets building codes. Finally, the de-
signer develops a timeline for the project, coordinates contrac-
tor work schedules, and makes sure work is completed on time.
The designer oversees the installation of the design elements,
and after the project is complete, the designer, together with the
client, pay follow-up visits to the building site to ensure that the
client is satisfied. If the client is not satisfied, the designer
makes corrections.

Interior designers sometimes supervise assistants who
carry out their plans and perform administrative tasks, such as
reviewing catalogues and ordering samples. Designers who run
their own businesses also may devote considerable time to de-
veloping new business contacts, examining equipment and
space needs, and attending to business matters.

Although most interior designers do many kinds of pro-
jects, some specialize in one area of interior design. Some spe-
cialize in the type of building space - usually residential or
commercial - while others specialize in a certain design element
or type of client, such as healthcare facilities. The most com-
mon specialties of this kind are lighting, kitchen and bath, and
closet designs. However, designers can specialize in almost any
area of design, including acoustics and noise abatement, secu-
rity, electronics and home theatres, home spas, and indoor gar-
dens.

Active vocabulary of the lesson

Verbs: determine, suit, oversee, define, distinguish, implement,
decision, hire, balance, provide, increase, focus on, satisfy, su-
pervise, devote, specify, carry out.

Nouns: structure, occupants, fabric, skills, installation, mainte-
nance, capacity, safety, handles, expertise, approach, taste,
lighting, residence, palette, walkways, requirements, prefer-
ences, attributes.
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Adjectives: commercial, industrial, residential, responsible,
aesthetic, functional, private, appropriate.
Adverbs: closely, merely, traditionally, finally.

Lexical exercises

1. Make up expressions with the given new words.
Model: private residence, to satisfy occupants etc.

2. Word-building

Verb Noun Adjective Adverb

devote

approach

functional
finally

specify
3. Match the synonyms:
A B
supervise to give official permission to do smth
renovation artistic, pleasing to the eye
license to direct, control, or be in charge of
aesthetic to work together with someone else
collaborate the process of putting smth back into good

condition, esp. after extensive repairs
accessible a method of doing smth or way of thinking
approach easily reached or entered
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4. What associations does the familiar word SPACE evoke
in your mind? Put these associations into the bubbles. For
instance:

5. Translate the following word combinations:

supervise assistants, review catalogues, devote considerable
time to, the installation of the design elements, the complexity
of the project, existing furniture, an increasing number of de-
signers, develop new business contacts, personal vision, is to
determine the client's needs, boost office productivity, attract a
more affluent clientele.
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. Complete the sentences:

. An interior designer is responsible for ... .
. Interior designers work closely with ... .

. Interior designers focus on ... .

. Designers devote considerable time to ... .
. Designers frequently collaborate with ... .

. Interior designers sometimes supervise ... .
. They also have to know about ... .

NN kW~ N

Grammar exercises

1. Identify the following verb forms:

work, suits, have to, must know, distinguishes, must be done,
are hired, are asked, to begin, means, must be, do, find, license,
draw upon, to enhance, work, plan, including, can boost, in-
crease, provide, focused on, are becoming, must be able, col-
laborate, are working, meets, will visit, formulates.

2. Make the following sentences negative:

1. Interior designers work closely with architects and clients to
determine the structure of a space.

2. Designers plan interior spaces of almost every type of build-
ing, including offices, airport terminals, theatres etc.

3. Designers can specialize in almost any area of design.

4. Interior designers are often asked to begin their planning be-
fore construction of a space is finished.

5. Interior designers must be able to read blueprints, understand
building and fire codes.

6. The designer also might submit drawings for approval by a
construction inspector to ensure that the design meets building
codes.

3. Make up 10 questions of different types.
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4. Give the forms of irregular verbs:
know, have, oversee, do, begin, mean, find, draw, meet,
choose, become, build, read, understand, make, take, pay, run.

5. Do a grammar test.

1. The designer (develop) a timeline for the project, (coordi-
nate) contractor work schedules, and (make) sure work (to be
completed) on time.

2. Today, designs often are created with the use of computer-
aided design (CAD) software.

3. Designers frequently (collaborate) with architects, electri-
cians, and building contractors.

4. Some States (license) interior designers.

5. Upon completing the design plan, the designer (present) it to
the client.

6. The designer also (visit) the space to take inventory of exist-
ing furniture and equipment.

7. Interior designers sometimes (supervise) assistants who carry
out their plans and perform administrative tasks.

8. Designers plan interior spaces of almost every type of build-
ing.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What is an interior designer responsible for?

2. What education is necessary for entry-level positions?
3. What are the main concerns of interior designers?

4. What can good design boost?
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5. Must interior designers be able to understand building and
fire codes?

6. What types of building do interior designers plan?

7. Why do designers frequently collaborate with building con-
tractors?

3. True or false:

1. Master’s degree is necessary for entry-level positions.

2. Designers can specialize in almost any area of design, in-
cluding acoustics and noise abatement, security, electronics and
home theatres, home spas, and indoor gardens.

3. This knowledge of a foreign language distinguishes interior
designers from interior decorators.

4. If the client is not satisfied, the designer gives him a bonus.

5. A designer, together with the client, pay follow-up visits to
the building site to ensure that the client is satisfied.

6. After collecting this information, the designer goes to the
shop and buys all necessary materials.

4. Work in pairs and discuss the topic “Needs of private
space occupants” using the following diagram:

Needs of

occupants

taking a studying socializing sleeping cooking

bath
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5. Write an essay about the topic discussed in the text.

(m

==

ﬂ Internet resources for independent work:
http://en.wikipedia.org/wiki/SM_Megamall
http://en.wikipedia.org/wiki/Hotel design
http://www.1-su.ru/showarticles.php?cat=167
http://interiordesignprofits.com
http://www.bonuspills.ru/showarticle.php?article=16968

LESSON 3

How to become an interior decorator
1. Train Your Eye
If you’re interested in becoming an interior decorator, you
probably already have an idea about what good design looks
like, or at least what fits your style and taste. However, you can
continue to develop this by staying abreast of the trends popular
in the industry and watching them change. You’ll be able to get
a feel for what’s out there and what’s in style. You can do this
by flipping through design magazines or even by attending
open houses in wealthy neighbourhoods, art galleries, offices of
professionals, etc. Go see what’s there and what people like.
2. Get an Education
Even though it’s unnecessary for interior decorators to have a
formal education, they are expected to know the specifics of the
business. This includes space planning, lighting, furniture and
decorating styles, use of colour, textures and applications of
different types of fabrics, floorings, wall coverings, paint, win-
dow treatments, and use and placement of accessories (such as
pillows, vases, and art). You can learn all this through books
and websites, but the fastest, easiest, and most comprehensive
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way to ensure you learn the essentials is by taking an interior
design course.

3. Practice at Home

It is important to have some decorating experience before ex-
perimenting with the homes of others. Most interior decorators
will work with their own home in order to gain some experi-
ence and develop their style. Even if you only have one room in
your house to work with, you should use it to play with. A coat
of paint and some new furniture positioning can dramatically
change any space. This is simple and easy to do, and recom-
mended before suggesting new ideas to your clients.

4. Volunteer with Friends and Family

Once you’ve tried a few things out on your own, you may want
to consider offering to decorate the homes or offices of your
friends and family. This will be a great opportunity for you to
not only practice your decorating techniques, but also to expose
yourself to working for other people and with their spaces. You
have to remember that the most important thing, when it comes
to decorating, is to make your client happy. Your friends and
family will have input on your designs and you will need to
modify them to their personal tastes, which will be excellent
practice for dealing with clients who might not be as forgiving
as your friends and family.

5. Prepare a Portfolio

Every artist needs a portfolio to showcase their work, and an
interior decorator is no different. The purpose of a portfolio is
to convince a client or a firm to hire you, so, along with your
designs, you should include any other documents (such as let-
ters of recommendation and ‘design boards’, which are poster
boards containing pictures and samples of materials that you
use, like fabrics, flooring, wallpaper, etc.) that will convince
your future employer (client or firm) of your talents. However,
the majority of your portfolio should consist of pictures of work
that you have completed. On every job you should be sure to
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take ‘before’ and ‘after’ photos of the rooms that you design.
Then, from this group, you should choose 15-20 pictures to
present in your portfolio.

6. Get a Job

Even if your ultimate goal is to have a business of your own,
starting with a job in the industry can be crucial to your suc-
cess. It will teach you about the business, not to mention intro-
duce you to clients who, if they like your designs, may stay
with you after you move on. Decorating jobs are available in
businesses like home builders, furniture and house ware manu-
facturers, hotel and restaurant chains, retailers (furniture stores,
home improvements stores, antique dealers, etc.), and interior
design and decorating firms.

7. Start Your Own Business

If you are interested in starting your own business there are a
number of things to consider. Initially you will need to decide
on business matters such as a company name and whether or
not you want to incorporate. You may also begin your solo ca-
reer by working from home. It will save on the cost of office
space, and, since you will be going to clients (they won‘t be
coming to you), it should not interfere with your professional-
ism.

8. Establish Relationships with Suppliers

As an interior designer, you will get up to a 50% discount on
the materials you use when you purchase them directly from
suppliers. Suppliers are companies that provide the products
and services that you need to decorate and include manufactur-
ers of furniture, wall coverings, flooring, fabrics, etc. as well as
contractors who do painting, carpentry, and installation. You
need to know the right people and have good relationships with
them because their materials and services help to create your
designs and will be utilized in the homes of your clients.
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9. Get Clients

In order to get new clients you need to market yourself and
your designs. The best way to do so is to network with profes-
sionals who can refer business to you. Word of mouth is one of
the most effective selling strategies, and if you can get real es-
tate agents, architects, antique dealers, art dealers, home reno-
vators, and similar authorities on homes to tout your designs,
you will not only gain a good reputation, but clients as well.
Other effective marketing strategies include creating your own
website with photos of your work and getting publicity in the
’homes’ section of your local newspaper. Keep in mind that
you have a wide range of potential clients: home builders, new
home buyers, wealthy homeowners, professional couples, ad-
vertising agencies, art galleries, bed and breakfasts, boutique
stores, corporate head offices, hotels, law firms, restaurants,
spas, and many other types of businesses.

10. Grow as a Professional

What is popular in the interior design industry is constantly
changing. Trends ebb and flow with the tastes of professional
designers and clients. It is important to stay on top of the cur-
rent industry events and fashions because your clients will. It is
easy to do this by attending trade shows, reading design maga-
zines, and joining professional organizations. Along with vary-
ing styles, techniques and technologies are constantly shifting
as well, which is another reason to be aware of industry modifi-
cations. Your final step in growing your career, if you choose
to do so, is to gain interior design certification, and thereby cre-
ate new possibilities and opportunities when it comes to design-
ing a home.

Active vocabulary of the lesson
interior decorator — qu3aifHep HHTEphEPA
taste — BKycC
in style — B moJie
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professional — cienmanuct

to deal with — umets neno/paboTars ¢ 4eM-THO0
client — kiueHT

to hire — HaHUMATb

portfolio — moptdonuo

retailer — pO3HUYHBIN TOPTOBEI]

supplier — mocTaBIIMK

discount — ckuaka

to purchase — nmokynartp

real estate agent — arelT o NpOaaXe HEABMIKUMOCTH
opportunity — BO3MOXKHOCTh

1. Answer the questions:

1) How can a future designer acquire style and taste?

2) Does an interior decorator need proper education nowadays?
3) Why is it considered best for a beginner to choose first cli-
ents among friends and family?

4) What does a portfolio look like?

5) How can a designer start his or her own business?

6) How can you attract new clients?

7) What other recommendations to become a successful de-
signer can you give?

2. True or false:

1) A designer doesn’t need a formal education.

2) You don’t need to work with your home because it’s a waste
time.

3) Only artists and models really need a portfolio to promote
themselves.

4) You’d better have a job experience in design area even if
you’re planning to start your own business.

5) You’ve got to grow professionally if you want to be a well-
to-do designer.
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3. Read the text and render its ideas in English:

Koe-uTo coBpeMeHHOE BBI3BIBACT Y JIIOJEH CcTapiero mo-
KOJIeHUsl HacToAmur yxac. K npumepy, ctunm xai-Tek, KOHCT-
PYKTHBU3M, MHUHUMAaJIU3M, (DyHKIMOHAJIU3M, TO €CTh BCE TO,
YTO MPENoJaraeT HaJlM4ue CTPAHHBIX Belle U OONbIIOro Ko-
JIMYECTBA CBOOOJHOIO MPOCTPAHCTBA, YAIlle BCEro BHIOMPAIOT
JIOAM MOJIOJbIE, KaK Mbl TOBOPUM — COBpeMeHHble. OTcro/a u
BBITEKAET MOHATHE «COBPEMEHHBIN TU3aiiH», U aHATU3UPOBAThH
ero 0e3 oTpbIBa OT COBPEMEHHBIX JIFOJIEH MPOCTO HEBO3MOXKHO,
Jla U TIyTIO.

CerofHsi 4elnoBeK CTal ropaszo Oojiee MPUBEPEIIUBBIM,
HexxenH O6buT Koraa-To. OH NPUBBIK MHOTO U IJIOAOTBOPHO pa-
00TaTh, @ MOTOMY CTPEMHTCS KAa4eCTBEHHO OTaAbIXxaTh. CoBpe-
MEHHBII MOJIOZOHN YelIOBEK — CNELUAIUCT JIU, MEHEIKEp JH —
KaK NpaBWJIO, XOPOILIO HAYMTAH M OCBEAOMJIEH, YTO MOCTOSH-
HbIE cTpecchl 0e3 yMeHHusl paccialisaTbes MPUBELYT K PaHHEH
IOoTepe 340POBbsSI U OTPOMHBIM IpobsieMaM. Tak 4yTo MHTEpbEP
KBAapTHP, B KOTOPBIX OH HUBET, U UHTEPbEP PECTOPAHOB, B KO-
TOPBIX OH OTABIXA€T, HAUMHAIOT UIPaTh OYEHb BAXKHYIO POJIb.
CeronHs COBpEeMEHHbIM Ou3aliH MHTEpbepa KBapTHp 00s3a-
TEJNBHO JIOJKEH OBITh ropaszio 0ojiee HIMPOKUM, HEXKENU TOHS-
THE «MOH JIOM — MOSI KPETIOCTh.

CoBpemeHHBbIN Au3aiiH 00s3aH OTBEYaThb Macce CTaHiap-
TOB, KOTOpPbIE Ha MEPBbIM B3I KaKyTcsd HECOBMECTHMBIMHU,
O0COOEHHO €CJIM YUECTh TO NMEPEUNUCICHIE COBPEMEHHBIX CTUJIECH
B Iu3aiiHe, KoTopoe ObuI0 BhilIe. Bbl cunTaere, 4to y00HOH U
KOM(OPTHOI MOKET OBITh TOJIBKO JIUIIB MsTKas kiaccuka? B
TaKOM CJIy4ae, Bbl IPOCTO OLIMOOYHO MOJIaraeTe, YTo Xan-TeK —
3TO HarpOMOXKACHUE METAJUIMYECKUX TPYOOK, U yBEpEHBI, UTO
CTEKJIIHHBIC CTYJIb WJIM JKEJIe3Hble CKaMEMKH 0053aTebHO
OyAyT )KECTKMMHM U OCTPHIMHU 0 Kpasim. COBpeMEeHHBIH Tu3aiiH,
KaK W JII000M JIpyroi, 00s3aH ObITh YIOOHBIM, BEJlb CO3AETCS
OH JUIS YeJOBEKa, a )XKUTh B JIUCTapPMOHUHM C COOOH T'OTOBBI,
pa3Be uTO, MazoxucThl. CiefoBaTeNbHO, CTYIUN AU3aiiHa MH-
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Tepbepa JOJKHBI ObLIIM PEIINTh, KAKUM CIIOCOOOM CAenaTh Ta-
KM€ MaTepualibl, KaKk METaJll U CTEKJIO, YJOOHBIMH /7Sl YeIoBe-
Ka, KOM(OPTHBIMH ISl €r0 KU3HU U TPUMEHHUMBIMH B UHTEPb-
€pe KBapTUpBbI.

Lexical exercises
1. Make up expressions with the given new words:
to supply, to decorate, to market, to deal with, to purchase, to

hire, to employ, to gain, to be able, to ensure.

2. Word building. Fill in the gaps in the table below:

Nouns Verbs Adjectives Adverbs
education
to decorate
experience e
to supply
e . professional
purchaser
to market
opportune
directly
o ultimately
to recommend
unnecessary

3. Find out words synonymous to:
to purchase, opportunity, to offer, excellent, crucial, goal, to
persuade, sample, store, to tout, to gain.

4. Find out words antonymous to:
majority, failure, to save, the best, similar, wealthy.
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5. Translate the following expressions and use them in your
own situations:

current events, ebb and flow, to learn the essentials, restaurant
chain, retail and wholesale, solo career, the right people, real
estate agent.

Grammar exercises

1. Identify the following verb forms:

you’re interested, interested in becoming, can continue, you’ll
be able, go see, includes, by taking an interior design course,
will work, once you’ve tried, you may want to consider, you
should be sure, by working from home, in order to get, should
consist.

2. Make the following sentences negative:

1) You will be able to get a feel for what’s out there and what’s
in style.

2) Every artist needs a portfolio to showcase their work, and an
interior decorator is no different.

3) You have to remember that the most important thing, when it
comes to decorating, is to make your client happy.

4) You can do this by flipping through design magazines or
even by attending open houses in wealthy neighbourhoods, art
galleries, and offices of professionals.

5) You need to know the right people and have good relation-
ships with them because their materials and services help to
create your designs and will be utilized in the homes of your
clients.

3. Make up WH-questions:
1) You can learn all this through books and websites.
2) You may also begin your solo career by working from home.
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3) You should choose 15-20 pictures to present in your portfo-
lio.

4) Suppliers provide the products and services that you need to
decorate.

5) They are expected to know the specifics of the business.

6) You will get up to a 50% discount on the materials you use
when you purchase them directly from suppliers.

7) In order to get new clients you need to market yourself and
your designs.

8) The majority of your portfolio should consist of pictures of
work that you have completed.

4. Fill in the gaps using modal verbs (should, may, to be to,
must, need, shall):

1) Professional designers ... be aware of the latest trends.

2) Designers ... argue with customers, and definitely they ... be
rude with them.

3) Mary ... to meet with her client at 6, but unfortunately she
was late.

4) ... the walls be painted? — This would be great!

5) He ... be a good designer, but I’'m not sure.

6) The ceiling ... to be whitewashed, and the walls ... be wall-
papered.

7) You ... repair my door. That’s an order!

8) ... you ... any tips on interior decoration? — Thanks, but I ...
do without your advice.

Discussion
1. Prepare reports on the following topics:
a) Famous Design Schools in Russia and Abroad.

b) How to Become an Industrial/Graphic Designer.
¢) Tips From Famous Designers.
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Additional tasks

Read the tips that can help you make your future career:
http://www.cvtips.com/career-choice/how-to-build-your-
career.html
http://careerplanning.about.com/od/careerchoicechan/tp/Career-
Choice.htm

LESSON 4

Elements and principles of Interior Design

Whether you are working with existing furnishings and
fabrics or “starting from scratch” with an empty room, you
should always use the elements and principles of design as a
guide in choosing everything. The elements are your tools or
raw materials, much like paints are the basics to a painter. The
elements of design include space, line, form, colour, and tex-
ture. The principles of design relate to how you use these ele-
ments. The principles of design are balance, emphasis, rhythm,
proportion and scale, and harmony and unity.

Elements of design
Line

Line can convey various feeling and emotions: a delicate,
smooth line seems serene and soothing, while a bold, frantic
line can suggest anger or energy.

Horizontal lines suggest rest and stability; they have a re-
laxing, informal effect, and are ideal to create calm interiors.
Horizontal lines also suggest breadth, so they visually expand a
room. Vertical lines express a state of equilibrium with the
force of gravity; they generate the psychological impression of
steadiness, strength and simplicity. They add height and dig-
nity, creating a more formal atmosphere. Diagonal lines imply
movement and are visually active and dynamic; they attract at-

101



tention and can add drama, but they can be disturbing unless
supported by verticals or opposing diagonals. Too many
oblique lines can make the interior restless. Curved lines tend
to promote softness; being similar to natural forms, we perceive
them as freer than straight lines. Large upwards curves suggest
gentle, relaxed movement, while downwards curves seem seri-
ous and sad; small curves can express playfulness and energy.
An excessive use of curves can create an ornate, fussy appear-
ance.
Shape & Form

Lines joining together define the form or shape of objects.
The most common shapes found in our homes are squares, rec-
tangles and triangle — created by straight lines — and circles and
ovals — created by circular lines. The square represents the pure
and the rational; like the triangle, it’s a stable, serene figure but
it becomes dynamic when standing on one of its corners. All
rectangles can be considered to be variations of the square,
however rectangular shapes are more pleasing to the eye than
square ones. Rectangular shapes are clearly the norm in archi-
tectural and interior design, however too many rectangular
shapes can become boring. Add interest by varying their size,
proportion, colour, texture, placement, or orientation. The tri-
angle represents stability, but it’s also a dynamic shape because
of the different angles formed by its sides. Add interest by
varying their size, proportion, colour, texture, placement, or
orientation. The circle is a compact shape that represents unity
and continuity; although it’s normally a stable shape, it can ap-
pear to have motion when combined with other lines and
shapes. Curvilinear shapes, like curved lines, express softness
and fluidity.

When shapes extend into the third dimension they create
volume; the space defined by walls (a room) is the most com-
mon volume in interior design. Totally geometric spaces can
seem too formal or restrictive, while free-flowing spaces can
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feel open and confused, so it’s necessary to balance both kind
of forms.

Principles of design

Principle 1: Balance

Visual equilibrium in a room is called balance. A well-
balanced room gives careful consideration to the placement of
objects according to their visual weight. The elements of line,
form, color and texture all help determine an object’s visual
weight, which is the amount of space it appears to occupy. Bal-
ance also refers to how and where you place the elements
within a room. To maintain balance, try to distribute the ele-
ments throughout the room.

» Formal balance, often referred to as symmetrical balance,
creates a mirror image effect.

* Informal balance uses different objects of the same visual
weight to create equilibrium in a room. It is more subtle and
spontaneous and gives a warmer, more casual feeling.

Principle 2: Emphasis

Emphasis is the focal point of the room. The focal point
should be obvious as you enter the room,; it is the area to which
your eye is attracted. Whatever is featured as the centre of in-
terest — a fireplace, artwork or a window treatment framing a
beautiful view — must be sufficiently emphasized so that every-
thing else leads the eye toward the featured area. You can add
emphasis to a natural focal point or create one in a room
through effective use of line, form, colour and texture.

Principle 3: Rhythm

Rhythm supplies the discipline that controls the eye as it
moves around a room. Rhythm helps the eye to move easily
from one object to another and creates a harmony that tells the
eye everything in the room belongs to a unified whole. Rhythm
is created through repetition of line, form, colour or texture. It
can also be created through progression. Progressive rhythm is
a gradual increasing or decreasing in size, direction or colour.
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Principle 4: Proportion and Scale

Size relationships in a room are defined by proportion and
scale. Proportion refers to how the elements within an object
relate to the object as a whole. Scale relates to the size of an
object when compared with the size of the space in which it is
located.

Principle S: Harmony and Unity

A well-designed room is a unified whole that encompasses
all the other elements and principles of design. Unity assures a
sense of order. There is a consistency of sizes and shapes, a
harmony of colour and pattern. The ultimate goal of decorating
is to create a room with unity and harmony and a sense of
rhythm. Repeating the elements, balancing them throughout the
room, and then adding a little variety so that the room has its
own sense of personality accomplishes this. Too much unity
can be boring; too much variety can cause a restless feeling.

The elements and principles of design are general, univer-
sal ideas that apply to every aspect of design. Once you know
them, and understand their potential, you can combine and use
them to create beautiful interiors, regardless of style and taste.

Active vocabulary of the lesson

Verbs: convey, suggest, create, expand, express, generate, add,
attract, tend to, perceive, define, represent, vary, appear, oc-
cupy, refer, maintain, distribute, attract, supply, move, belong,
relate, encompass, assure, accomplish, apply.

Nouns: fabrics, tools, breadth, equilibrium, gravity, steadiness,
strength, simplicity, height, dignity, atmosphere, movement,
softness, playfulness, curves, appearance, square, rectangle,
triangle, ovals, unity, continuity, motion, fluidity, weight.
Adjectives: empty, raw, various, delicate, smooth, serene,
soothing, bold, frantic, horizontal, vertical, psychological, di-
agonal, dynamic, oblique, restless, curved, similar, excessive,
ornate, fussy, circular, pure, curvilinear, restrictive, subtle.
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Adverbs: visually, totally, sufficiently, easily, consistently.
Lexical exercises

1. Make up expressions with the given new words.
Model: a well designed room, horizontal line etc.

2. Word-building:

Verb Noun Adjective Adverb
apply
triangle
psychological
consistently
appear

3. Find in the text the following word combinations :

ImyCcTasds KOMHaTa, CBIPBIC MaTCpualibl, IEPCAaBaTb PA3JIMYHBIC
OLIYIICHUS W YyBCTBA, TOPHU3OHTAIbHBIC JMHHU, CO3]IaBaTh
CIIOKOMHBIC HHTCPLCPbI, COCTOAHHUC PABHOBCCUS, OIPCACIIATH
bopMy, TpeThe M3MEPECHUE, XOPOILIO COATaHCUPOBAaHHASI KOM-
HaTa, CAMMETPUYHBIA OajaHC, KaMWH, CO37aBaTh TapMOHHUIO,
OLIYIICHHE TOPsIKA, KOHEUHAs 11eJIb, CO3/1aBaTh KPACHBBIC WH-
TepbEPBI, HECMOTPS HAa CTUJIb U BKYC.

4. Name in one word:

(balance, rhythm, emphasis, harmony, form, line, shape)
a) a thin mark with length but not width =

b) appearance =

¢) shape; outward appearance =

d) an even distribution of a weight; steadiness; not falling =

e) special importance given to something =

f) a repeated pattern of events, sounds in speech or music =

g) a state of agreement, peacefulness =
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5. Add more words to the word tree:
Principles of interior design

4. Do a grammar test on Participle I and II.
1. Whether you are working with (exist) furnishings and fabrics
or “starting from scratch” with an empty room, you should al-

ways—use the elements and principles of design as a guide in
choosing pverything.

/AR

Grammar exercises

1. Identify the following verb forms:

are working, should use, include, relate, can convey, seems,
suggest, imply, can make, represents, can be considered, is
called, gives, appears, refers, is attracted, is featured, must be
emphasized, can add, is created, can be created, are defined.

2. Make the following sentences negative:

1. Rhythm supplies the discipline that controls the eye as it
moves around a room.

2. Curvilinear shapes, like curved lines, express softness and
fluidity.

3. An excessive use of curves can create an ornate, fussy ap-
pearance.

4. Diagonal lines imply movement and are visually active and
dynamic.

5. Line can convey various feeling and emotions.

6. Visual equilibrium in a room is called balance.

3. Give three forms of irregular verbs:
choose, make, find, become, stand, have, give, be, understand.
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2—FEinestjoin) together define the form or shape of objects.

3. The most common shapes (find) in our homes are squares,
rectangles and triangle.

4. They add height and dignity, (create) a more formal atmos-
phere.

5. A well- (design) room is a unified whole that encompasses
all the other elements and principles of design.

6. The triangle represents stability, but it’s also a dynamic
shape because of the different angles (form) by its sides.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What do elements of design include?

2. What are the principles of design?

3. What do curved lines tend to promote?

4. What do diagonal lines imply?

5. What do vertical lines express?

6. How is visual equilibrium in a room called?
7. How can you add emphasis to a natural focal point?
8. What defines size relationship in a room?

9. What is a well-designed room?

10. What does unity assure?
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3. True or false:

1. The ultimate goal of decorating is to create a room with unity
and harmony and a sense of rhythm.

2. The elements and principles of design are unique ideas that
apply to every aspect of design.

3. Rhythm is created through repetition of line, form, colour or
texture.

4. Curvilinear shapes, like curved lines, express rigidness and
weight.

5. When shapes extend into the third dimension they create
volume.

4. Fill in the gaps with the words:

suggest, define, represent, extend, imply, tend to, represent,
give, assure, refer to

1. Proportion ... to how the elements within an object relate to
the object as a whole.

2. Horizontal lines ... rest and stability; they have a relaxing,
informal effect, and are ideal to create calm interiors.

3. The triangle ... stability, but it’s also a dynamic shape.

4. When shapes ... into the third dimension they create volume.
5. Diagonal lines ... movement and are visually active and dy-
namic.

5. Work in pairs and discuss the following topics:
1. A placement of objects according to visual weight.
2. The ultimate goal of decorating a room.

3. The most common shapes in our homes.
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6. Write a letter to your friend about the theme discussed in
the text.

E’%
ﬂ Internet resources for independent work:

http://www.positivelybeauty.com/interior-design-basics/design-
basics-series-line-shape-form
http://myfavoritethings.com.ua/en/2010/09
http://opfr34.ru/data/html_en/0005.html

LESSON §

Materials and structures

Building material is any material which is used for a con-
struction purpose. Many naturally occurring substances, such as
clay, sand, wood and rocks, even twigs and leaves have been
used to construct buildings. Apart from naturally occurring ma-
terials, many man-made products are in use, some more and
some less synthetic. Building materials can be generally cate-
gorized into two sources, natural and synthetic. Natural build-
ing materials are those that are unprocessed or minimally proc-
essed by industry, such as lumber or glass. Synthetic materials
are made in industrial settings after much human manipula-
tions, such as plastics and petroleum based paints. Both have
their uses.

Fabric

Two well known types include the conical tepee and the
circular yurt. It has been revived as a major construction tech-
nique with the development of tensile architecture and synthetic
fabrics. Modern buildings can be made of flexible material such
as fabric membranes, and supported by a system of steel cables,
rigid framework or internal.
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Mud and clay
The amount of each material used leads to different styles
of buildings. The deciding factor is usually connected with the
quality of the soil being used. Larger amounts of clay usually
mean using the cob/adobe style, while low clay soil is usually
associated with sod building. The other main ingredients in-
clude more or less sand/gravel and straw/grasses.
Rock
There are many types of rock throughout the world all with
differing attributes that make them better or worse for particular
uses. Rock is a very dense material so it gives a lot of protec-
tion too, its main draw-back as a material is its weight and
awkwardness. Its energy density is also considered a big draw-
back, as stone is hard to keep warm without using large
amounts of heating resources.
Thatch
Thatch is one of the oldest of building materials known;
grass is a good insulator and easily harvested. Many African
tribes have lived in homes made completely of grasses year
round. In Europe, thatch roofs on homes were once prevalent
but the material fell out of favour as industrialization and im-
proved transport increased the availability of other materials.
Today, though, the practice is undergoing a revival. In the
Netherlands, for instance, many of new builds too have
thatched roofs with special ridge tiles on top.
Wood
Wood is a product of trees, and sometimes other fibrous
plants, used for construction purposes when cut or pressed into
lumber and timber, such as boards, planks and similar materi-
als. Wood can be very flexible under loads, keeping strength
while bending, and is incredibly strong when compressed verti-
cally. There are many differing qualities to the different types
of wood, even among same tree species. This means specific
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species are better for various uses than others. And growing
conditions are important for deciding quality.
Concrete

Concrete is a composite building material made from the
combination of aggregate (composite) and a binder such as ce-
ment. For a concrete construction of any size, as concrete has a
rather low tensile strength, it is generally strengthened using
steel rods or bars (known as rebars). This strengthened concrete
is then referred to as reinforced concrete. Concrete has been the
predominant building material in this modern age due to its lon-
gevity, formability, and ease of transport.

Metal

Metal is used as structural framework for larger buildings
such as skyscrapers, or as an external surface covering. There
are many types of metals used for building. Steel is a metal al-
loy whose major component is iron, and is the usual choice for
metal structural building materials. It is strong, flexible, and if
refined well and/or treated lasts a long time. Corrosion is
metal's prime enemy when it comes to longevity. The lower
density and better corrosion resistance of aluminium alloys and
tin sometimes overcome their greater cost. Brass was more
common in the past, but is usually restricted to specific uses or
specialty items today.

Other metals used include titanium, chrome, gold, silver.
Titanium can be used for structural purposes, but it is much
more expensive than steel. Chrome, gold, and silver are used as
decoration, because these materials are expensive and lack
structural qualities such as tensile strength or hardness.

Glass

Glassmaking is considered an art form as well as an indus-
trial process or material. Clear windows have been used since
the invention of glass to cover small openings in a building.
They provided humans with the ability to both let light into
rooms while at the same time keeping inclement weather out-
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side. Glass is generally made from mixtures of sand and sili-
cates, in a very hot fire stove called a kiln and is very brittle.
Very often additives are added to the mixture when making to
produce glass with shades of colours or various characteristics
(such as bullet proof glass, or light emittance).
Plastic

The term plastics covers a range of synthetic or semi-
synthetic organic condensation or polymerization products that
can be moulded or extruded into objects or films or fibres.
Their name is derived from the fact that in their semi-liquid
state they are malleable, or have the property of plasticity. Plas-
tics vary immensely in heat tolerance, hardness, and resiliency.
Combined with this adaptability, the general uniformity of
composition and lightness of plastics ensures their use in al-
most all industrial applications today.

Cement composites

Cement bonded composites are made of hydrated cement
paste that binds wood or alike particles or fibres to make pre-
cast building components. Various fibrous materials including
paper and fibreglass have been used as binders. Wood and
natural fibres are composed of various soluble organic com-
pounds like carbohydrates, glycosides and phenolics. These
compounds are known to retard cement setting. Therefore, be-
fore using a wood in making cement boned composites, its
compatibility with cement is assessed.

Active vocabulary of the lesson
clay — rimmuaa
sand — necok
wood — 1epeBo
timber — qpeBecuHa
rock — 311. KaMeHb
synthetic — cHHTeTHUECKUI
insulation — u3oaALMA
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carpentry — IUNIOTHUYECTBO, IUIOTHAYBE JIEII0
plumbing — caHTeXHUKa, BOJAOIPOBO
lumber — (US) nuiomaTtepuaisi
glass — crekio

petroleum — HedTh

mud — rps3b, 3emiis

soil — mouBa

gravel — rpaBuit

straw — cojiomMa

density — mI0THOCTH

thatch — comoma, TpocTHUK

plank — mocka

board — nocka

reinforced concrete — xene300eToH
bars — Opychs

rod — npyT, cTepkeHb

alloy — crutaB

tin — 0JI0BO

chrome — xpom

bullet proof — mynenenpoOruBaeMblii
film — rutenka

cement — IEMEHT

1. Answer the questions:

1) Which materials are considered natural/synthetic? Give ex-
amples.

2) Are fabrics used in modern architecture?

3) Which types of dwelling are built from clay?

4) What’s the main disadvantage of rock?

5) What makes thatch a popular building material?
6) Which materials can be made out of wood?

7) Why does wooden architecture remain popular?
8) What factors influence wood quality?

9) What’s concrete used for?
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10) Why has concrete been wide spread for so long?

11) What’s reinforced concrete?

12) What material is used for skyscrapers? Why?

13) Which metals and alloys popular in design do you know?
14) Which are the possible ingredients of glass?

15) What’s the history of the term ‘plastic’?

2. True or false:

1) Yurts are made from wood.

2) Soil isn’t used for building.

3) Thatch is no longer used to build houses.
4) Strengthened concrete is called reinforced.
5) Titanium is as expensive as steel.

6) Glass cannot be bullet proof.

3. Fill in the gaps:

1) I tend to buy clothes made from natural ..., like cotton,
wool, silk.

2) This is a high quality furniture, only I don’t remember what
... it’s made from, maybe oak.

3) Most block of flats are built from ... or brick.

4) Jane has a cow and two goats, so she has to prepare lots of
... for the winter.

5) Pots are normally made from ... .

Lexical exercises
1. Say which materials are used to build:
a castle, a hut, a yurt, a skyscraper, a cottage, a tower, a shack,

a block of flats, a palace.

2. Find out words synonymous to:
textile, timber, gasoline, mud, stone, thatch, hardness, kiln, hue.
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3. Find out words antonymous to:
synthetic, rigid, better, advantage, weakness, internal.

4. Translate the following expressions and use them in your
own situations:

rigid framework, deciding factor, main ingredients, large
amount, thatched roof, modern age, reinforced concrete, metal
alloy, natural fibres, organic compound.

5. Word building. Fill in the gaps in the table below:

Nouns Verbs Adjectives Adverbs
constructive .
o naturally
awkward
.. dense
heat
insulation ..
. available
fibre ..
e incredibly
additive ..
plasticity
binder ..
compatible

Grammar exercises

1. Identify the following verb forms:

occurring, are made, has been revived, can be made, used,
leads, using, is considered, have lived, fell out of favour, im-
proved, is undergoing, made from, has, was, can be used, to
make, have been used, before using.
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2. Make the following sentences negative:

1) The amount of each material used leads to different styles of
buildings.

2) The other main ingredients include more or less sand/gravel
and straw/grasses.

3) Titanium can be used for structural purposes, but it is much
more expensive than steel.

4) They provided humans with the ability to both let light into
rooms while at the same time keeping inclement weather out-
side.

5) Clear windows have been used since the invention of glass
to cover small openings in a building.

6) Plastics vary immensely in heat tolerance, hardness and re-
siliency.

7) Concrete has been the predominant building material in this
modern age due to its longevity, formability, and ease of trans-
port.

3. Translate this story into English. Which words denoting
building materials are used here?

OTy KBapTHPY B LEHTpe MOCKBBI MBI C My>KE€M KYIUJIH B
1998 romy. KBaptupa Obuta HEOONBIION, TBYXKOMHATHON U B
KYTKOM COCTOSIHUHM. HaMm mpunuiocs nepenensiBaTh abCONIOT-
HO Bc€. Y MeHs He ObUIO HUKAKOTO MPEACTABICHUS O TOM, Ka-
KUM OyAeT au3aiiH. S ToJbKO XOoTesna, YTOObI U OT/IENKA, U Me-
0enb ObLTH CBETJIBIX HATYPAJIbHBIX TOHOB, @ BECh UHTEPhEP IO-
CTPOEH Ha urpe cera. /lom u3 mecka ¢ 3JeMEeHTaMu Xau-Teka,
YIOT ¥ METaJlJI, Teryio 1 xonoj. [Ton Mel cnenanu u3 ayoa. Ilo-
TOM BBIOpANM Kpacky Uil CTEH - KBapleBylo. OHa COCTOMT B
OCHOBHOM W3 TeCKa, U €€, Kak MIpaBHJIO, HCHOIB3YIOT IS
odpopmiienus ¢acanoB 3manuid. [locie MBI Kynmuiaum KpOBaTh
¢dbupmer Ligne Roset. [Tockonbky nonroe Bpems apyroit medenu
B KBapTUpE HE OBbLIO, OHA BBIMOJHSIIA POJIb U 00EEHHOTO CTO-
na, 1 pabodero - Ha HEW CTOSUT KOMIBIOTEDP, a TaKXkKe poJib Ja-
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BOYKH, TaK KaK CHAETH ObII0 Ooibine Herme. CoOCTBEHHO, IIO-
CJie TIOSIBJICHUSI KPOBAaTH y HAC BIEpPBbIE BO3HUKIIA HIES O Jie-
KOpe B AMOHCKOM cTuje. LITopel Ha OKHaxX Mbl CAENAIH U3
TKaHW, HAalIOMUHAIOIEH HaTypaidbHbId JE€H. Kynunu nmocyny ¢
SIMOHCKUM PUCYHKOM. Ha moJ1 B KOpuaop U BaHHYIO MBI TOJIO-
KN TUIETEHBIE KOBPUKH U3 KyTa. PeMOHT ObLIT cenaH B pe-
KOpJIHBIE CPOKH - BCEro 3a MOJITOpa MEcAlld, OYEHb YK XOTe-
JI0OCh TIOCKOpEE BheXaTh B HOBBII JOM. 371€Ch OCOOEHHO KpacH-
BO BECHOM M JIETOM B COJIHEUHBIA JIEHb - CBET UI'PAET HA CTEK-
JISSHHBIX JIBEpLAX KyXHH, MOJYNPO3pavyHOM IBEpU BAHHOM.

4. Fill in the gaps using the Present Continuous Tense:

1) Jack ... (to build) a new brick house now.

2) Wood ... (to get) popular again.

3) Rock ... (to lose) its popularity.

4) Manufacturers ... (to produce) different types of glass
nowadays.

5) What fabric ... (you / to sew) this dress from?

6) How ... (you / to get on) with your house? — I ... (still / to
buy) brick and other necessary materials.

7) I do love marble. Right now I ... (to think) of making marble
columns in the hall.

8) Have you ever lived in a mud hut? — Luckily not! We ... (to
live) in a three-storied brick mansion now.

Discussion

In pairs, make up lists of:

a) Materials Used in Building.

b) Materials Used in Interior Decoration.
c¢) Materials Used in Industrial Design.
d) Materials Used in Fashion.
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Additional tasks
Look at the following pictures and say which materials
were used for these buildings:
http://www.eurekaheritage.org/images/Carson%20Mansion%?2
0pic%2004.JPG
http://www.comicbookmovie.com/images/users/uploads/11631/
Batman%:206%2015%20Mansion.jpg

LESSON 6

Colour in design
Colour theory

Colour theory encompasses a multitude of definitions,
concepts and design applications. As an introduction, here are a
few basic concepts.

A colour circle, based on red, yellow and blue, is tradi-
tional in the field of art. Sir Isaac Newton developed the first
circular diagram of colours in 1666.

Primary colours — red, yellow and blue. In traditional col-
our theory, these are the 3 pigment colours that can not be
mixed or formed by any combination of other colours. All other
colours are derived from these 3 hues. Secondary colours —
green, orange and purple. These are the colours formed by mix-
ing the primary colours. Tertiary colours — yellow-orange, red-
orange, red-purple, blue-purple, blue-green and yellow-green.
These are the colours formed by mixing one primary and one
secondary colour.

Colour harmony

There are many theories for harmony. Here are some basic
formulas.

1) A colour scheme based on analogous colours. Analogous
colours are any three colours which are side by side on a 12
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part colour wheel, such as yellow-green, yellow, and yellow-
orange. Usually one of the three colours predominates.

2) A colour scheme based on complementary colours. Com-
plementary colours are any two colours which are directly op-
posite each other, such as red and green and red-purple and yel-
low-green.

3) A colour scheme based on nature. Nature provides a perfect
departure point for colour harmony.

When you choose a colour scheme, you’re also choosing a
mood. Research shows that colours can have a powerful effect
on your state of mind: choose the wrong colour for a room and
it could make you feel depressed, sluggish, irritable or anxious
every time you walk into it. To make your home work for you,
it’s a good idea to decide which particular feelings and activi-
ties you’d like each room to encourage, and then choose your
colour schemes accordingly.

White provides a blank canvas and allows your feelings
full play. Choose it, if you want to feel open to new ideas and
need space to think. Avoid it, if you’re feeling unsure or inse-
cure.

Like those one-size clothes, cream fits everyone but only
really suits a few. Choose it as a calm backdrop to an intense
lifestyle. Avoid it, if you feel uninteresting or lacking in spar-
kle.

Red is a stimulating colour if you’re confident and versa-
tile, overpowering if you’re not. Bright reds spell sexiness.
Choose it, if you’re an extrovert in all areas of life. Avoid it, if
you tire easily, often feel pressured or irritable or if you suffer
from claustrophobia.

Orange is impulsive and friendly. It is often chosen by fa-
talists who take life as it comes. Choose it if you’re outgoing
and want to create a sociable atmosphere. Avoid it if you’re
under stress.
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Pink blends caring and passion, hence its romantic asso-
ciations. Choose it in warm shades for the bedroom. Avoid it in
cool pastel tones, if you don’t want to blunt your drive and en-
ergy.

Yellow is the colour of sunshine and optimism. Yellow is
the choice of those who want to compensate for a lack of con-
trol in the outside world. Choose it, if you’re feeling depressed
or mentally sluggish. Avoid it, if you tend to be impulsive or
slapdash.

Green is extremely restful and can have a deadening effect
in activity areas. Choose it, if you’re introverted or bookish.
Avoid it, if you’re lethargic or withdrawn.

Turquoise combines a soothing effect with a great sense
of renewal and energy. Choose it to promote positive relaxation
and to help fight insomnia. Avoid it: hardly ever. Such a well-
balanced colour can be used anywhere.

Blue appeals to conventional and conformist types.
Choose it to bring relaxation and harmony, to calm a driven
nature. Avoid it, if you feel passive and unambitious about life.

Violet is a spiritual and meditative colour. Paler shades in-
dicate emotional immaturity. Choose it, if you’re extrovert and
to create grand impressions. Avoid it, if you’re an introvert in
any way.

Brown is colour of achievement, but it can be depressing
if the shade is too dark. Choose it, if you’re insecure, but
lighten it with bright colour accents. Avoid it, if you’re easily
depressed.

Black is ultimate achievement colour. For those whose
lives and personalities are completely formed. Choose it, if
you’re assured and successful or well on the way there. Avoid
it, if you’re low on self-confidence or anxious in any way.

Grey expresses achievement if used in darker tones.
Lighter ones suggest a need to impress. Choose it in small
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quantities to make a confident statement. Avoid it over large
areas, if you feel uninspired.

Active vocabulary of the lesson
colour / color — Ber
hue / shade — oTTeHOK, TOH
palette — manutpa
multi-coloured — pa3HonBeTHBIN
monochromatic — MOHOXpOMHBII
achromatic — OecrBeTHBII
black-and-white — yepHO-06embrit
transparent — mpo3payHbIi
translucent — nomynpo3pauHsblii
colourful — nBeTHOM, spKUit
bright — sipkuit
dark green — TeMHO-3€NIEHBII
light green — cBeTo-3e1eHBIH
yellowish — sxenToBathlit
beige — GexeBbIit
pale — GneqHbIN
scarlet — abrif
lilac — TUIIOBBII, CUpPEHEBBIT
turquoise — OMpPrO30BBIii
azure — Ja3ypHbIA
jet black — yronpHO-4epHBIH

1. Answer the questions:

1) What groups of colours are there according to the colour
theory?

2) How can you define the word “harmony”?

3) Why is harmony vital in our world?

4) Give an example of a harmonious colour scheme.

5) What colours make you feel secure, confident, calm?
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6) Which of the above mentioned colours inspire energy, pas-
sion, friendliness, optimism?
7) What is your favourite colour? Why?

2. True or false:

1) There are 5 primary colours.

2) Red and green can be considered complementary colours.
3) If you’re not confident enough you should choose white.
4) Cream suits bright personalities.

5) Orange fits easygoing people.

6) Yellow is perfect to cheer you up.

7) Green is a good choice for sluggish people.

8) Sociable people shouldn’t wear violet.

9) Black can enhance anxiety.

3. Fill in the gaps:

The colour of summer is ...

The colour of royalty is ...

The colour of cleanliness is ...
The colour of passion is ...

The colour of inexperience is ...
The colour of romance is ...
The colour of purity is ...

The colour of coolness is ...
The colour of revolution is ...

Lexical exercises

1. Make up expressions with the given words:
colour, hue, tone, shade, deep, dark, light, pale, bright.

2. Find out words synonymous to:
hue, colourful, outgoing, sluggish, restful, conventional.
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3. Find out words antonymous to:
extrovert, friendly, sociable, dark, black-and-white, pale, anx-
1ous, self-confidence.

4. Translate the following expressions and use them in your
own situations:

grand impression, driven nature, intense lifestyle, blank canvas,
side by side, ultimate achievement, to make a statement.

5. Word building. Fill in the gaps in the table below:

Nouns Verbs Adjectives Adverbs
application .
to combine
e primary
harmony o
e basically
complementary
colourful o
o accordingly
e sociable
to achieve
inspiration e
o dark
immaturity

Grammar exercises

1. Identify the following verb forms:

based, developed, you’re choosing, can have, choose it, could
make you feel, you’d like, provides, avoid it, is often chosen,
don’t want to blunt, tend to be, expresses, fits.
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2. Make the following sentences negative:

1) There are many theories for harmony.

2) Choose it, if you’re feeling depressed or mentally sluggish.
3) Pink blends caring and passion.

4) All other colours are derived from these 3 hues.

5) Research shows that colours can have a powerful effect on
your state of mind.

6) Usually one of the three colours predominates.

3. Make up questions:

1) colour / what / colours / groups / theory / there / are / in / of /
the / ?

2) circular / developed / of / when / was / diagram / the / col-
ours / first / ?

3) hues / do / know / what / of / you / red / ?

4) colours / which / chosen / be / extroverts / by / should / ?

5) which / aren’t / colours / introverts / for / recommended / ?

4. Fill in the gaps (-ing or -ed):

1) John is an extremely ... (to interest) person.

2) She is ... (to interest) in painting.

3) Go for a walk if you feel ... (to depress).

4) This book is rather sad. I think it’s too ... (to depress).

5) I love this club. The atmosphere here is very ... (to relax).
6) Mary is so calm. She looks ... (to relax) all the time.

7) I find strong personalities really ... (to inspire).

8) I’ve always been ... (to inspire) by his works.

9) Ann is a good wife. She is so ... (to care).

10) Why are you so ... (to reserve)? You've got to be more
cheerful.
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Discussion
Prepare a report about:
a) Colours & Psychology.
b) Colours in Fashion & Design.
c¢) My Favourite Colours & Hues.

Additional tasks
Do one of the following tests:
http://www.colorquiz.com/
http://www.viewzone.com/luscher.html
http://www.testcolor.com/

LESSON 7

The furnishings of the buildings

A well designed house integrates all exterior and interior
features; this integration includes its furnishings. Many design-
ers see the furnishings of their buildings as part of an overall
design. In a contemporary building, for example, the geometry,
the simplicity and the modular forms have a distinct relation-
ship to contemporary design in furniture.

The consumer today is faced with a wide variety of
choices in the area of furnishings. The many styles and types
available make it possible to create any atmosphere that one
desires. Nowadays there is a great desire for relaxation and
calm. That’s why bedrooms are slowly being transformed. The
dominant idea is to create a room completely cut off from busy
everyday life. Designers create new types of furniture and new
furnishing concepts. Those who prefer a more moveable way of
life want to have single items of furniture and light containers
that can be fitted into any flat or room. The beauty of a home
will depend on how well the principles of design are applied.
Each object and each element contributes to the whole but the

125



result must be a unit that has a charm and a personality of it’s
own.

The beauty of any room depends upon the interrelationship
of all the components. The furnishings must look as though
they belong to the room in the company of one another. The
size of the room and the available wall space will determine the
types of furniture and the amount of it can be used. Furniture
should be in scale with the room. A small room will usually
appear to best advantage if it has a small-scaled pieces and a
minimum number of them; a large room can take more massive
ones. Pictures or other accessories that are hung on the wall
should accord with both the furniture and the wall area. A large
room may have more than one dominant centre, but in a small
room one or perhaps two centres will usually be sufficient. Of-
ten colour can be employed to bring areas into balance.

Colours, lines and textures in the furnishings will cause the
eye to move in certain direction. Continuity of line helps the
eye to travel smoothly. Repetition is an excellent means of pro-
viding a feeling of rhythm, but it must be employed with dis-
cretion. Too much may become dull and monotonous; some
contrast is necessary for interest. Designers use shapes which
are comprehensible to all. Variety and versatility are the key
factors. Every year tables and chairs, sofas and armchairs ap-
pear in countless novel forms on the market in large mass pro-
ductions or in the limited edition. They must comply with the
taste of the average individual and obviously fulfil the practical
function.

Every year new possibilities and ideas are discovered,
even using traditional materials: recycled cardboard, alumin-
ium, transparent net, wicker and cane, natural wood with new
transparent plastic. The textile industry has developed marvel-
lous new hi-tech fabrics that are also high- touch.
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Active vocabulary of the lesson

a well designed house, exterior and interior features, furnish-
ings, overall design, contemporary building, modular form, a
wide variety of choices, styles and types available, to create any
atmosphere, dominant idea, new furnishing concept, light con-
tainer, available wall space, determine, to appear to best advan-
tage, pictures or other accessories, dominant centre, to bring
areas into balance, continuity of line, repetition, to fulfil the
practical function, hi-tech and high- touch fabrics.

Lexical exercises

1. Make up expressions with the given new words.
Model: movable way of life, hi-tech materials etc.

2. Word-building

Verb Noun Adjective Adverb
discover
repetition
marvellous
smoothly
apply

3. Translate the text from Russian into English:
MeobsimpoBKka u HHTEpbep oduca

Wutepnep oduca, ero MedbIrpoBKa 1 0pOpMIICHHE 3aBUCAT
OT TOI'0, 4YTO BKJIAABIBACT YCJIOBCK B TCPMUH — kabunet. Eciu
X034MH paboTaeT 3a KOMIBIOTEPOM JIOMa, TO OQuC
oOcraBisiercss  kKoM(pOpTHOW  OoPuUCHONW  MeOenpro: K
KOMIIBIOTEPHOMY CTOJIy MOJOMPAIOTCS SPrOHOMUYHOE KPecio U
mKagbl 715 KHAT B OyMar.
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WUuTtepbep kabuHETa MOXKET OBITh CTAHIAPTHBIM WJIH
HENOBTOPUMBIM. CTaHApTHBIM UMEET B CBOEM COCTABE IMHUCh-
MEHHBIH CcTOJI, pabouee Kpecio, TUBaH, KHUKHbIC IIKA(BI.

PasnooOpa3nbie CcTHIM, MHOTooOpa3ue MNPUMEHSIEMBIX
MaTepHUaoB IMO3BOJISIIOT CO37aBaTh YHHUKAJIbHBIE BAapUAHTHI.
JIByXTyMOOBBIE CTOJNBI M3 MAacCHMBa HATypajbHOIO JIepeBa Ha
MPOTSKEHUH TOYTH BCEX BEKOB OCTAIOTCA CAMBIM CTOMKUM
MPUCTPACTHEM XO031€B JaoMamHux oducoB. CoxpaHss CTUIb
MPOLUIbIX 3MO0X, MPOU3BOIUTENN KJIaCCUYECKOW MeOenu ais
0oQHCOB MPHUMEHSIOT HOBEWIINE TEXHOJIOTUU MPOU3BOICTBA
MatepuanoB. OpUTMHAJIBbHOE HCIIOJIb30BAHHUE  Pa3IMUYHBIX
MPUEMOB  JEKOPUPOBAHMS TOMUYEPKUBAET 3SKCKIIO3UBHOCTH
oucoB. TpagUIIMOHHO NMPUMEHEHHE KOXU B 0()OPMIICHUU WH-
Tepbepa oducoB. Kpecna 1 AUBaHBI U3 KOXKU — HE3aMEHUMBIH
00BEKT 0OCTAaHOBKH B HHTEPbEPE IKCKITIO3UBHOTO Ooduca.

Becbma pa3zHooOpa3eH Takke U AW3aWH KHIDKHBIX IIKa-
¢doB mist opuca. OHU MOTYT OBITH OTICIBHO CTOSIIMMH M
BCTPOCHHBIMH. MeOnupoBKa /715l KaOMHETa TakyKe JOMOHSACTCS
TyMOOW [l BHICO M ayJAWOTEXHHWKH, CTEJUIAXKaMH IS
CD/DVD-auckoB 1 BUAEOKACCET.

4. Match the word and its definition:

1 | container A | permitting light to pass, so that what is on
one side can be seen from the other side

2 | transparent | B | the stem of certain kinds of plants, such
as bamboo and sugar cane

3 | recycle C | a slender pliant twig

4 | cane D | smth used for holding things, such as a
box, bottle etc.

5 | wicker E | to treat a used substance so that further is
possible

5. Learn the phrases by heart:
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That’s the beauty of it. — B aToM — T0 u Bcs npenecTs.

You are the beauty! — Xopou Te1, Heuero cka3atb!

Beauty is in the eye of the gazer/ beholder. - He o xopore-
My MHJI, & 10 MIJTy XOPOIIL.

Beauty is but skin deep — Hapy>xHocTh 0OMaHuMBa.

Beauty is a joy forever, its loneliness increases: it will never
pass into nothingness — Kpacora Bcerma Oyner mpekpacHa, e
HEMOBTOPHUMOCTh BO3pPACTAaeT: OHA HUKOT/A HE YHUIET B HEOBI-
THE.

Grammar exercises

1. Identify the following verb forms:

integrates, includes, see, have, is faced, make, to create, desires,
are being transformed, cit off, prefer, want, can be fitted, will
depend on, are applied, contributes, has, must look, belong to,
will determine, can be used, should be, will appear, can take,
are hung, will be, can be employed, will cause, helps, must be
employed, become, appear, must comply, are discovered, has
developed.

2. Make up the tag-questions:

1. Designers create new types of furniture and new furnishing
concepts, ...?7

2. The beauty of a home will depend on how well the principles
of design are applied ...?

3. The beauty of any room depends upon the interrelationship
of all the components ...?

4. Often colour can be employed to bring areas into balance ...?
5. Nowadays there is a great desire for relaxation and calm ...?
6. The dominant idea is to create a room completely cut off
from busy everyday life ...?

7. The textile industry has developed marvellous new hi-tech
fabrics that are also high- touch ...?
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8. Each object and each element contributes to the whole ...?

3. Give the forms of irregular verbs:
see, have, make, cut, be, take, hang, become.

4. Insert prepositions:

1. The geometry, the simplicity and the modular forms have a
distinct relationship ... contemporary design in furniture.

2. The consumer today is faced ... a wide variety of choices in
the area of furnishings.

3. Nowadays there is a great desire ... relaxation and calm.

4. The dominant idea is to create a room completely cut ...
from busy everyday life.

5. Those who prefer a more moveable way of life want to have
single items of furniture and light containers that can be fitted
... any flat or room.

6. Each object and each element contributes ... the whole.

7. The beauty of any room depends ... the interrelationship of
all the components.

8. The furnishings must look as though they belong ... the
room in the company of one another.

9. Pictures or other accessories that are hung on the wall should
accord ... both the furniture and the wall area.

10. They must comply ... the taste of the average individual
and obviously fulfil the practical function.

5. Write the plural form of the words:
Geometry, simplicity, variety, beauty, personality, company,
continuity, versatility, key, possibility, industry.

Reading comprehension
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1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. What does a well designed house integrate?

2. Why are bedrooms slowly being transformed?

3. What do people who prefer a more movable way of life want
to have?

4. What does the beauty of any room depend upon?

5. What will determine the type of furniture and its amount in
the room?

6. How many dominant centres can a large room have?

7. What is an excellent means of providing a feeling of thythm?
8. What shapes do designers try to use?

9. What are the key factors in interior design?

10. What materials do designers use?

3. Work in small groups and discuss the following topics:

1. New types of furniture and new furnishing concepts.

2. Speak about containers that can be fitted into contemporary
bedrooms.

4. Write an essay about the problem discussed in the article.

é%ﬁ&
\)\\
Internet resources for independent work:

http://opfr34.ru/data/html_en/0118.html
http://www.tarahost.net/pages/home-improvement/6142.php
http://www.tarahost.net/pages/home-improvement/47349.php

LESSON 8
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Contemporary style of decoration

You might like a contemporary style of decorating if you
like to keep current with styles, enjoy things that are modern, of
today, right now. While it's been thought that modern interiors
are cold and minimalistic, today's contemporary interiors are
comfortable and welcoming without being cluttered and dark.
It's a style that is equally appropriate for offices and stores, lofts
and homes. A contemporary style home can be a quiet and
comfortable retreat. To achieve the look of a contemporary
home, it's important to stick to some basic rules. Fundamen-
tally, simplicity, subtle sophistication, texture and clean lines
help to define contemporary style decorating. Interiors show-
case space rather than things. By focusing on colour, space, and
shape, contemporary interiors are sleek and fresh.

Colour

Neutrals, black, and white are the main colours in contem-
porary style interiors. The palette is often punched up and ac-
cented with bright and bold colour. With walls painted in a ba-
sic neutral, you have a wonderful backdrop for bold coloured
accessories. If the walls and windows are painted in pastels, the
trims should be neutral. If a wall is a bright, bold colour, neu-
trals should be used everywhere else.

Line and space

The most obvious and distinctive element of a contempo-
rary style interior design is line. It's found in architectural de-
tails, use of bold colour blocks, high ceilings, bare windows,
and geometric shapes in wall art and sculpture. The bare space,
on walls, between pieces of furniture, and above in upper areas,
becomes as important as the areas filled with objects. In con-
temporary interiors, less is more. Each piece stands out as indi-
vidual and unique. Take advantage of structural elements. Air
ducts may hang from a ceiling, broken bricks provide texture
and stability, and exposed plumbing pipes are perfectly accept-
able in a contemporary style interior. To draw the eye, paint
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these structural details in bold contrasting colours, or to dimin-
ish their importance, blend them with the walls.
Contemporary Style Furniture

Smooth, clean, geometric shapes are essential for contem-
porary style furniture pieces. Upholstered furniture often wears
black, white, or other neutral tones in textured natural fibres.
Cover it in a neutral, black, or bold fabric. Fabrics often have a
natural look found in wool, cotton, linen, silk, jute, and add tex-
tural appeal. Furniture pieces should be simple and uncluttered,
without curves or decoration. Sofas, chairs, and ottomans have
exposed legs. Beds and chairs usually have no skirt, trim,
fringe, or tassels.

Keep in Mind

e Use furniture and accessories to make a bold statement in
contemporary style interior. Use a basic background and shout
out with your favourite colour on a piece that will stand out.
e Less is more! In a contemporary style interior, don't use
ruffles, excessive carved details, fringe, or floral prints. Abolish
cute and small. Go basic, bare, bold, and structural.
e Floors in a contemporary style home should be bare and
smooth in wood, tile, or vinyl. If you must use carpet for sound
control or warmth, choose commercial grades. Add colour and
texture with plain or geometric-patterned area rugs.

Active vocabulary of the lesson
Verbs: achieve, stick to, define, showcase, punch up, provide,
hang, stand out, expose, draw, diminish, lend, wear, cover, add,
abolish.
Nouns: stores, lofts, retreat, simplicity, sophistication, texture,
neutrals, palette, backdrop, trim, advantage, ducts, ceiling, fi-
bres, wool, cotton, linen, silk, jute, curve, ottoman, ruffle,
fringe, tile, vinyl, carpet, rug.
Adjectives:
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contemporary, current, modern, minimalistic, welcoming, clut-
tered, appropriate, sleek, bold, obvious, distinctive, bare, upper,
unique, plumbing, smooth, essential, upholstered, cute, plain.
Adverbs: equally, fundamentally.

Lexical exercises

1. Make up expressions with the given new words.
Model: contemporary style, upholstered furniture etc.

2. Word-building

verb noun adjective adverb
expose
simplicity
unique
equally
define

3. Match the word and its definition:

1 | palette A | a sofa without arms or back;
a cushioned footstool or a low seat
2 | ottoman B | heavy, woven material for covering

floors, made of woollen, cotton, or syn-
thetic fibres

3 |jute C | a thin board with a hole for the thumb
at one end, used by an artist for mixing
his paints

4 | carpet D | having refined tastes

5 | sophisticated | E | a strong fibre used for making coarse

sacks, burlap, rope

[N

. Give the right pairs of synonyms:
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contemporary, enjoy, comfortable, cluttered, quiet, appropriate,
important, focus on, main, wonderful, to draw, modern, like,
welcoming, messy, peaceful, suitable, essential, concentrate on,
major, marvellous, to attract.

Grammar exercises

1. Identify the following verb forms:

enjoy, has been thought, can be, help, is punched up, is ac-
cented, is used, are painted, should be used, is found, becomes,
stands out, may hang, have exposed, add.

2. Make the following sentences negative:

1. Upholstered furniture often wears black, white, or other neu-
tral tones in textured natural fibres.

2. The palette is often punched up and accented with bright and
bold colour.

3. A contemporary style home can be a quiet and comfortable
retreat.

4. Pillows add a shot of colour and texture in clean geometric
shapes.

5. Today's contemporary interiors are comfortable and welcom-
ing without being cluttered and dark.

6. Fundamentally, simplicity, subtle sophistication, texture and
clean lines help to define contemporary style decorating.

7. By focusing on colour, space, and shape, contemporary inte-
riors are sleek and fresh.

3. Insert necessary prepositions:

1. You might like a contemporary style of decorating if you like
to keep current ... styles.

2. Today's contemporary interiors are comfortable and welcom-
ing ... being cluttered and dark.
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3. The bare space becomes as important as the areas filled ...
objects.

4. Each piece stands ... as individual and unique.

5. Take advantage ... structural elements.

6. Use a basic background and shout ... with your favourite
colour on a piece that will stand out.

4. Give the forms of irregular verbs:
keep, think, stick, find, become, stand, hang, break, draw, wear,
have, make, go.

5. Do a grammar test on Conditional sentences:

1. If you like to keep current with styles, you should ... .

2. If you want to achieve the look of a contemporary home, you
should ... .

3. If you desire to paint the walls in pastels, you should ... .

4. If a wall is a bright, bold colour, neutrals should ... .

5. If you want to make a bold statement in contemporary style
interior you should... .

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

2. Answer the questions:

1. Do you think that modern interiors are cold and minimalis-
tic?

2. How can you characterize today’s contemporary interiors?

3. What is necessary to achieve the look of a contemporary
home?

4. What are the main colours in contemporary style interiors?

5. What is black colour used for?
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6. What is the most obvious and distinctive element of a con-
temporary style interior?

7. What shapes are essential for contemporary style furniture
pieces?

3. Work in pairs and discuss the following topics:
1. Colour in interior design.
2. Contemporary style furniture.

4. Write a letter to your friend about the problem discussed
in the text.

s,

ﬂ Internet resources for independent work:
http://opfr34.ru/data/html_en/0018.html
http://opfr34.ru/data/html_en/0108.html
http://interiordesignprofits.com/easy-apartment-decorating-tips

Lesson 9

Decorating in tropical style

Tropical chic is one of the most popular looks today. It
includes comfort, warmth, and a touch of the exotic, using jun-
gle themes, restful colours, and natural textural elements. It's a
style that has fresh appeal with touches of traditional. This is
not the multi-coloured jungle look you might choose for a
child's room. Instead, it might be defined as "lush minimalism"
since it mixes lots of texture and intricate pattern with simple
details and a few large accessories. Common motifs include
stylized palm trees, large leafed banana plants, monkeys, ani-
mal prints, rattan, leather, and grass cloth. This look is most
often used in living rooms and family rooms, but can be
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adapted for master suites and bathrooms as well. Here are some
of the underlying elements and themes of a tropical look room.
e Comfortable upholstered furniture is a must in a tropical
room.

e Long horizontal lines underscore a casual look and add to
a restful mood, while taller elements such as plants, screens, or
artwork add a grand scale.

e Neutral tones including ivory, beige, camel, tan, deep
brown, soft gold, and pale yellows are the foundation of a
tropical themed room. Greens are also a major element in
shades that range from light sage to avocado and from yellow-
greens to a green that is nearly black. Accents might be in dark
brown, black, or even muted reds.

e  Furniture in a tropical room is often large in scale and se-
lected for comfort and utility. Accent pieces in wicker, bamboo,
iron, and rattan will also fit well with the look.

e  Fabrics should be soft and lush. Neutral solid chenilles are
perfect for the major upholstered pieces. Pillows, ottomans, and
chairs might be done in jungle prints and leaf designs.

e  Wood furniture pieces and wood flooring fit well into this
look. Light woods can be used but add more weight to the room
by mixing in some dark tables, lamps, or furniture feet.

e The main motifs used would be the tropical jungle look
and animal designs (monkeys, elephants, etc.) used in fabrics,
accent items, and accessories.

e Animal designs figure prominently in a tropical room.
Consider using both animal hide designs such as leopard spots
and zebra stripes as well as animal images such as monkeys,
lions, and elephants.

e Large plants, especially palm trees, are a perfect addition
to a tropical themed room. Add them in corners and uplight
from underneath using inexpensive can lights.

e Because island prints, leaves, and animal prints are a feast
for the eye, avoid overdoing the room's accessories. A few
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large plants, lamps, books, and some carefully selected large-
scale accessories will usually be enough. Avoid lots of tiny lit-
tle things and keep it simple and spare.

e Window coverings should exhibit a natural quality. Bam-
boo or matchstick blinds, breezy linen panels, or plantation
shutters are all choices that will fit into this look.

e QGrass cloth, baskets, rattan, and wicker in natural tones
add another layer of texture to the room. Consider these materi-
als for wall coverings, cornice boards, folding screens, otto-
mans, and more.

e Flooring might be hardwood, though tile or stone is an-
other possibility. Accent the hard floor with area rugs of natural
sisal.

e Artwork will look best if it sticks to the colour palette of
the room - pale golds, ivory, browns, and greens. Hang prints
with stylized leaf designs, exotic looking palm trees, and jungle
animals.

e Light fixtures can add some whimsy with decorations in
monkey, leaf, or jungle accents. Dark lamp shades will add
more weight to the room.

e Tableware looks might include natural coloured stone-
ware, textured placemats, loosely woven fabric napkins, and
sturdy glassware. Accessorize with wooden bowls, baskets, and
bamboo.

Active vocabulary of the lesson

Verbs: include, choose, define, mix, adapt, underline, add, un-
derscore, range from, select, fit, consider, overdo, avoid, keep,
stick.

Nouns: warmth, touch, jungle, theme, appeal, client, texture,
pattern, accessories, rattan, leather, suite, scale, screen, artwork,
foundation, shade, utility, wicker, iron, fabric, ottoman, item,
cornice, hardwood, sisal, whimsy, tableware, stoneware, place
mats.
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Adjectives: exotic, restful, natural, textural, fresh, traditional,
multi-coloured, lush, intricate, stylized, upholstered, casual,
restful, ivory, beige, muted, soft, lush, solid, folding.

Adverbs: prominently, especially, carefully.

Lexical exercises

1. Make up expressions with the given new words.
Model: avoid accessories, folding screen, etc.

2. Word-building

verb noun adjective adverb
consider
appeal
stylized
carefully
warmth

3. Match the word and its definition:

1 | jungle | A | the long tough flexible stem of various tropi-
cal palm trees, used in making wickerwork

2 |rattan | B | a movable wooden or metal cover that can be
closed in front of a window to keep out light

3 | texture | C | a window covering made of long , thin, flat
strips of metal, plastic, or wood fastened with
heavy string in such a way that the strips can
be raised and lowered

4 | shutter | D | an area of tropical land, covered with trees,
bushes too thick to walk through easily

5 |blind | E | the structure, composition, or appearance of
smth

140

4. Give the right pairs of antonyms: include, comfort, fresh,
horizontal, spoilt, diagonal, neutral, discomfort, lush, light, ex-
clude, dark, soft, perfect, hard , imperfect.

Grammar exercises

1. Identify the following verb forms:

includes, has, might choose, might be defined, mixes, include,
is used, can be adapted, underscore, add, are, range from, might
be, is selected, will fit, might be done, fit, can be used, avoid,
should exhibit, can add.

2. Make the following sentences negative:

1. It includes comfort, warmth, and a touch of the exotic.

2. Common motifs include stylized palm trees, large leafed ba-
nana plants.

3. This look is most often used in living rooms and family
rooms.

4. Comfortable upholstered furniture is a must in a tropical
room.

5. Fabrics should be soft and lush.

6. Light fixtures can add some whimsy with decorations in
monkey, leaf, or jungle accents.

7. Dark lamp shades will add more weight to the room.

3. Insert necessary prepositions:

1. It's a style that has fresh appeal ... touches of traditional.

2. This look can be adapted ... master suites and bathrooms as
well.

3. Greens range ... light sage to avocado and from yellow-
greens to a green that is nearly black.

4. Furniture in a tropical room is often large ... scale and se-
lected for comfort and utility.
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5. Artwork will look best if it sticks ... the colour palette of the
room - pale golds, ivory, browns, and greens.
6. Dark lamp shades will add more weight ... the room.

4. Give the forms of irregular verbs:
have, chose, do, hang.

5. Do a grammar test on Degrees of comparison:

1. Tropical chic is one of the (popular) looks today.

2. Long horizontal lines underscore a casual look and add to a
restful mood, while (tall) elements such as plants, screens, or
artwork add a grand scale.

3. Fabrics should be (soft) in tropical room than in a classical
one.

4. Long horizontal lines add a (restful) mood to the room.

5. The (common) motifs include stylized palm trees, large
leafed banana plants, monkeys, animal prints, rattan, leather,
and grass cloth.

Reading comprehension

1. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ... etc.

. Answer the questions:

. Why is tropical chic one of the most popular looks today?
. What is a must in a tropical room?

. What do long horizontal lines underscore?

. What kind of furniture is suitable for a tropical room?

. What are the main motifs used in tropical style?

. What can light fixtures add to the room?

. What tones are the foundation of a tropical themed room?

NN N R WN =N
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3. Work in pairs and discuss the following topics:
1. Traditional versus tropical.
2. The role of accessories in a modern apartment.

4. Write a letter to your friend about the topic discussed in
the text.

E’%
ﬂ Internet resources for independent work:

http://opfr34.ru/data/html_en/0032.html
http://opfr34.ru/data/html_en/0027.html
http://www.laganaki.ru/en/decor.htm
http://interiordesignprofits.com/category/christmas-decorations
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